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ABSTRAK 
 
Shonya Tyara Christinsky Marpaung, 201710415038. Studi Affordance Media 
dalam Pembentukan Pasar Gelap Narkoba di Media Sosial Instagram 
@blackrabbit.real.  
 
Pembentukan pasar gelap narkoba di media sosial bermula dari kebutuhan para 
aktor bisnis, yakni pengedar dan pengguna narkoba terhadap 2 aspek pasar; 
informasi dan pemasaran. Demi menempuhnya mereka saling menyusun strategi 
diiringi kreativitas dan kompetisi, hingga tanpa sadar membentuk sebuah 
lingkungan interaksi sosial berlandaskan seperangkat aturan formal dan informal 
bernama pasar. Hasil penelitian terdahulu mendapati pasar narkoba telah 
berkembang hingga ke platform media sosial. Namun selain informasi dan 
pemasaran, ada aspek utama yang sama-sama dikejar hingga membuat aktor bisnis 
memilih Instagram, yakni aspek keamanan. Eksplorasi terhadap kajian 
pembentukan pasar dari bidang sosiologi media sendiri belum menjelaskan 
bagaimana sebenarnya pengedar dan pengguna narkoba menilai keamanan di media 
sosial.  

Melalui teori Spontaneous Order, peneliti menjelajahi persepsi para aktor bisnis 
terkait keamanan pasar gelap narkoba di media sosial, khususnya Instagram. Pintu 
masuknya adalah perilaku pengedar dan pengguna narkoba selama beraktivitas di 
Instagram untuk menunjukkan peluang serta hambatan selama berbisnis dengan 
teori affordance. Dengan demikian, penelitian ini bertujuan untuk menelusuri 
persepsi pengedar dan pengguna narkoba terhadap keamanan Instagram bagi 
aktivitas jual beli produk ilegal di media sosial.  

Kata kunci: pembentukan pasar narkoba, pasar narkoba medsos, persepsi aktor 
bisnis narkoba. 
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ABSTRACT 

Shonya Tyara Christinsky Marpaung, 201710415038. A Study of Media 
Affordance in the Establishment of the Drug Black Market on Instagram 
@blackrabbit.real. 

The formation of a drug black market on social media stems from the needs 
of business actors, namely drug dealers and users, for 2 aspects of the 
market; information and marketing. In order to do so, they develop strategies 
with each other accompanied by creativity and competition, so that they 
unconsciously form an environment of social interaction based on a set of 
formal and informal rules called the market. The results of previous studies 
found that the drug market had expanded to social media platforms. But apart 
from information and marketing, there is a key aspect that they are both pursuing 
to make actors choose Instagram, namely its ability to sustain business. 
Exploration of market formation studies from the field of media sociology has 
not yet explained how drug dealers and users actually assess Instagram's 
ability to facilitate or support drug buying and selling activities. 

Through the Spontaneous Order theory, the researcher explores the perceptions 
of business actors regarding the ability of Instagram to support the survival of 
the black drug market on social media. The entrance is the behavior of drug 
dealers and users during their activities on Instagram to show opportunities and 
obstacles while doing business with the affordance theory. Thus, this study aims 
to explore the perceptions of drug dealers and users of Instagram's support for 
buying and selling illegal products on social media. 

Keywords: drug market formation, social media drug market, perception of drug 
business actors 
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