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ABSTRAK 

Yohana Mahardhika Wardhani, 201610415089. Pada bulan Oktober 2020 

pemerintah melalui Satgas COVID-19 yang berkolaborasi dengan grup band 

Padi Reborn, melakukan kampanye protokol kesehatan lewat Jingle yang 

berjudul “Ingat Pesan Ibu”. Hal yang melatarbelakangi kampanye “Ingat 

Pesan Ibu” adalah sosok penting seorang ibu bagi masyarakat Indonesia. 

Meskipun masyarakat Indonesia terdiri dari berbagai macam latar belakang 

budaya tingkat pendidikan. Namun semua masyarakat Indonesia pasti lahir 

dari seorang ibu, budaya Indonesia tetap menganggap bahwa ibu adalah sosok 

yang dihormati dan disegani karena telah melahirkan setiap kita. Sudah 7 

bulan sejak kampanye “Ingat Pesan Ibu” dilakukan oleh Satgas COVID-19, 

pada bulan Oktober jumlah kasus terpapar COVID-19 di Indonesia mencapai 

400.483 orang. Namun saat ini, jumlah kasus terpapar COVID-19 di 

Indonesia masih mengalami peningkatan hingga mencapai 1.764.644 kasus 

pada bulan Mei 2021. Penelitian ini, bertujuan untuk mengetahui strategi 

persuasive PR Satgas COVID-19 dalam kampanye Ingat Pesan Ibu. Dalam 

penelitian ini, peneliti menggunakan teori four step of PR menurut  Cutlip dan 

Center yaitu, Research (Fact Finding), Planning, Action (Communicating), 

dan Evaluation. Metode yang digunakan adalah kualitatif deskriptif. Teknik 

pengumpulan data dalam penelitian ini dilakukan dengan cara wawancara, 

observasi, dan studi dokumentasi kepada Satgas COVID-19 yang memiliki 

kriteria tertentu. Dalam penelitian ini, terdapat 4 informan. Hasil penelitian 

ini menunjukan, penyampaian pesan kampanye dilakukan melalui: Media 

radio, media tv, media sosial, partisipasi ibu-ibu pkk, penyuluhan online via 

zoom, pelatihan atau pembekalan kapasitas bagi relawan dan KOL daerah 

maupun nasional, dan penempatan di media luar ruang, seperti baliho, banner 

dan semacamnya. 

Kata Kunci: Kampanye Persuasif, Public relations, Strategi Public relations 
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ABSTRACT 

Yohana Mahardhika Wardhani, 201610415089. In October 2020 the 

government through the COVID-19 task force in collaboration with the band 

Padi Reborn, carried out a health protocol campaign through Jingle entitled 

"Remember Mother's Message". The background of the “Remember Mother's 

Message” campaign is the important figure of a mother for the people of 

Indonesia. Although Indonesian society consists of various cultural 

backgrounds, educational levels. But all Indonesian people must be born from 

a mother, Indonesian culture still considers that mothers are respected and 

respected figures because they have given birth to each of us. It has been 7 

months since the "Remember Mother's Message" campaign was carried out 

by the COVID-19 task force, in October the number of cases exposed to 

COVID-19 in Indonesia reached 400,483 people. However, currently, the 

number of cases exposed to COVID-19 in Indonesia is still increasing to 

reach 1,764,644 cases in May 2021. This study aims to determine the public 

relations strategy of the COVID-19 Task Force in the Remember Mother's 

Message campaign. In this research, the researcher uses the four step theory 

of PR according to Cutlip and the Center, namely, Research (Fact Finding), 

Planning, Action (Communicating), and Evaluation. The method used is 

descriptive qualitative. The data collection technique in this study was 

carried out by means of interviews, observations, and documentation studies 

to the COVID-19 Task Force that had certain criteria. In this study, there 

were 4 informants. The results of this study indicate that the delivery of 

campaign messages is carried out through: radio media, tv media, social 

media, participation of PKK mothers, online counseling via Zoom, training 

or capacity building for volunteers and regional and national KOLs, and 

placement in outdoor media, such as billboards, banners and the like. 

Keywords: Persuasive Campaign, Public relations, Public relations Strategy 
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