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ABSTRAK 

 

Zendy Maulana Ibrahim 201610415294. Strategi Komunikasi Driver Grabbike Dalam 

Penyampaian Pesan Penanggulangan COVID-19 Kepada Customer Pada Masa New Normal Di 

Bekasi.  

Penelitian ini bertujuan untuk mengetahui strategi komunikasi Driver GrabBike dalam 

menyampaikan pesan penanggulangan COVID-19 kepada Customer di Bekasi. Penelitian ini 

menggunakan pendekatan penelitian kualitatif deskriptif, serta basis data yang digunakan data 

primer dan data sekunder yang diperoleh melalui wawancara dan dokumentasi. Hasil penelitian 

ini menyimpulkan bahwa Strategi komunikasi driver grabbike kepada customer dilakukan  

melalui komunikasi interpersonal dengan tatap muka secara langsung untuk memberikan arahan 

terkait penyampaian pesan penanggulangan COVID-19 pada masa new normal di Bekasi. Pesan 

yang disampaikan driver bersifat persuasif sehingga pesan dapat mudah diterima oleh customer 

dan memudahkan komunikasi untuk mencapai tujuan yang diharapkan oleh komunikator yaitu 

driver dalam mempengaruhi customer, pesan yang bersifat persuasif disampaikan driver untuk 

mengarahkan, dan memberi petunjuk kepada customer mengenai keamanan berkendara dengan 

grabbike protect pada masa new normal. 

 

Kata Kunci: Strategi komunikasi, komunikasi Interpersonal, grabbike protect. 
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ABSTRACT 

 

Zendy Maulana Ibrahim 201610415294. Communication Strategy for Grabbike 

Drivers in Delivering COVID-19 Response Messages to Customers During the New 

Normal Period in Bekasi.  

This study aims to determine the communication strategy of the GrabBike Driver in 

conveying the COVID-19 response message to customers in Bekasi. This study uses a 

descriptive qualitative research approach, and the database used is primary data 

and secondary data obtained through interviews and documentation. The results of 

this study conclude that the grabbike driver communication strategy to customers is 

carried out through face-to-face interpersonal communication to provide direction 

regarding the delivery of messages to overcome COVID-19 during the new normal 

period in Bekasi. The message conveyed by the driver is persuasive so that the 

message can be easily received by the customer and facilitates communication to 

achieve the goals expected by the communicator, namely the driver in influencing the 

customer, persuasive messages are conveyed by the driver to direct, and give 

instructions to the customer regarding safety driving with grabbike protect on the 

new normal. 

 

Keywords: Communication strategy, Interpersonal communication, grabbike protect. 
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