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ABSTRAK 

Moehammad Azhar Alfarizi (201810325182) Pengaruh Kualitas Produk, 

Harga dan Brand Image terhadap Keputusan Pembelian MS Glow For Men 

di Kota Bekasi. 

Penelitian ini bertujuan untuk mengetahui ada pengaruh Kualitas Produk, 

Harga dan Brand Image terhadap Keputusan Pembelian Produk MS Glow For Men 

di kota Bekasi. Jenis penelitian ini adalah kuantitatif. Populasi dalam penelitian ini 

tidak diketahui. Teknik sampling dengan menggunakan Non-Probability Sampling 

dengan menggunakan teknik Purposive Sampling. Sampel dalam penelitian ini 

berjumlah 100 responden. Teknik Pengambilan data dengan cara menyebarkan 

kuesioner melalui Google Form. Pengujian hipotesis dalam penelitian ini 

menggunakan analisis Regresi Linier Berganda. Subjek penelitian yaitu konsumen 

pengguna Skincare di Kota Bekasi. Hasil dari penelitian ini menunjukkan bahwa 

variabel Kualitas Produ, Harga dan Brand Image secara parsial dan simultan 

berpengaruh signifikan dan memiliki hubungan pengaruh positif terhadap variabel 

Keputusan Pembelian. 

 

 

Kata Kunci : Kualitas Produk, Harga, Brand Image, dan Keputusan 

Pembelian 
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ABSTRACT 

Moehammad Azhar Alfarizi (201810325182) The Effect of Product Quality, 

Price and Brand Image on the Purchase Decision of MS Glow For Men in 

Bekasi City. 

This study aims to determine the effect of Product Quality, Price and Brand 

Image on the Purchase Decision of MS Glow For Men Products in the city of 

Bekasi. This type of research is quantitative. The population in this study is 

unknown. Sampling technique using Non-Probability Sampling using Purposive 

Sampling technique. The sample in this study amounted to 100 respondents. Data 

collection techniques by distributing questionnaires through Google Form. 

Hypothesis testing in this study using Multiple Linear Regression analysis. The 

research subjects are skincare users in Bekasi City. The results of this study indicate 

that the variables of Product Quality, Price and Brand Image partially and 

simultaneously have a significant and positive effect on the Purchasing Decision 

variable 

 

 

Keywords: Product Quality, Price, Brand Image, and Purchase Decision  

Pengaruh Kualitas.., Moehammad Azhar Alfarizi, Fakultas Ekonomi dan Bisnis, 2022



Pengaruh Kualitas.., Moehammad Azhar Alfarizi, Fakultas Ekonomi dan Bisnis, 2022



viii 
 

DAFTAR ISI 

 

LEMBAR PERSETUJUAN PEMBIMBING ..................................................... ii 

LEMBAR PENGESAHAN ................................................................................. iii 

LEMBAR PERNYATAAN ................................................................................. iv 

KATA PENGANTAR ........................................................................................... v 

ABSTRAK ............................................................................................................ vi 

ABSTRACT ......................................................................................................... vii 

DAFTAR ISI ....................................................................................................... viii 

DAFTAR TABEL ............................................................................................... xii 

DAFTAR GAMBAR .......................................................................................... xiii 

DAFTAR LAMPIRAN ...................................................................................... xiv 

BAB I PENDAHULUAN ................................................................................... 1 

1.1 Latar Belakang ....................................................................................... 1 

1.2 Rumusan Masalah .................................................................................. 5 

1.3 Tujuan Penelitian ................................................................................... 5 

1.4 Manfaat Penelitian ................................................................................. 6 

1.5 Batasan Masalah ..................................................................................... 6 

1.6 Sistematika Penulisan ............................................................................ 6 

BAB II TINJAUAN PUSTAKA ......................................................................... 8 

2.1 Landasan Teori ....................................................................................... 8 

2.2 Pengertian Pemasaran ........................................................................... 8 

2.3 Kualitas Produk ...................................................................................... 8 

2.3.1 Definisi Kualitas Produk ........................................................................ 8 

2.3.2 Indikator Kualitas Produk ..................................................................... 9 

2.3.3 Dimensi Kualitas Produk ....................................................................... 9 

Pengaruh Kualitas.., Moehammad Azhar Alfarizi, Fakultas Ekonomi dan Bisnis, 2022



ix 
 

2.4 Harga ..................................................................................................... 10 

2.4.1 Definisi Harga........................................................................................ 10 

2.4.2 Tujuan Penetapan Harga ..................................................................... 10 

2.4.3 Strategi Penetapan Harga .................................................................... 10 

2.4.4 Indikator Harga .................................................................................... 10 

2.4.5 Dimensi Kepuasan Harga..................................................................... 11 

2.5 Brand Image ......................................................................................... 11 

2.5.1 Definisi Brand Image ............................................................................ 11 

2.5.2 Indikator Brand Image......................................................................... 11 

2.5.3 Dimensi Brand Image ........................................................................... 12 

2.6 Keputusan Pembelian .......................................................................... 13 

2.6.1 Definisi Keputusan Pembelian ............................................................. 13 

2.6.2 Indikator Keputusan Pembelian ......................................................... 13 

2.6.3 Tahapan Keputusan Pembelian .......................................................... 14 

2.7 Penelitian Terdahulu ............................................................................ 15 

2.8 Kerangka Berfikir ................................................................................ 20 

2.9 Hipotesis ................................................................................................ 21 

2.9.1 Pengaruh kualitas produk terhadap keputusan pembelian ............. 21 

2.9.2 Pengaruh Harga Terhadap Keputusan Pembelian ........................... 21 

2.9.3 Pengaruh Brand Image Terhadap Keputusan Pembelian ................ 22 

2.9.4 Pengaruh Kualitas Produk, Harga dan Brand Image berpengaruh 

signifikan dan parsial terhadap Keputusan Pembelian ................................ 22 

BAB III METODELOGI PENELITIAN .......................................................... 23 

3.1 Desain Penelitian .................................................................................. 23 

3.2 Tahapan Penelitian ............................................................................... 23 

3.3 Model Konseptual Penelitian .............................................................. 24 

Pengaruh Kualitas.., Moehammad Azhar Alfarizi, Fakultas Ekonomi dan Bisnis, 2022



x 
 

3.4 Operasionalisasi Variabel .................................................................... 24 

3.5 Waktu dan tempat penelitian .............................................................. 26 

3.6 Metode Pengambilan Sampel .............................................................. 26 

3.6.1 Populasi Penelitian ................................................................................ 26 

3.6.2 Sampel Penelitian .................................................................................. 27 

3.7 Teknik Pengumpulan Data .................................................................. 28 

3.8 Jenis dan Sumber Data ........................................................................ 29 

3.9 Metode Analisis Data ........................................................................... 29 

3.9.1 Uji Validitas ........................................................................................... 29 

3.9.2 Uji Reliabilitas ....................................................................................... 29 

3.9.3 Uji Asumsi Klasik ................................................................................. 30 

3.10 Uji Analisis Regresi Linier Berganda ................................................. 31 

3.10.1 Uji Hipotesis .......................................................................................... 31 

BAB IV HASIL DAN PEMBAHASAN ............................................................ 33 

4.1 Profil Perusahaan ................................................................................. 33 

4.1.1 Sejarah Perusahaan .............................................................................. 33 

4.1.2 Visi .......................................................................................................... 34 

4.1.3 Misi ......................................................................................................... 34 

4.2 Penyebaran dan Pengumpulan Kuesioner titas Responden ............. 34 

4.2.1 Identitas Responden.............................................................................. 34 

4.3 Uji Kualitas Data .................................................................................. 39 

4.3.1 Uji Validitas ........................................................................................... 39 

4.3.2 Uji Realiabilitas ..................................................................................... 40 

4.4 Uji Asumsi Klasik ................................................................................. 41 

4.4.1 Uji Normalitas ....................................................................................... 41 

4.4.2 Uji Multikolinieritas ............................................................................. 43 

Pengaruh Kualitas.., Moehammad Azhar Alfarizi, Fakultas Ekonomi dan Bisnis, 2022



xi 
 

4.4.3 Uji Heteroskedastisitas ......................................................................... 43 

4.5 Analisis Regresi Linear Berganda ...................................................... 44 

4.5.1 Uji T ( Parsial) ....................................................................................... 45 

4.5.2 Uji F (Simultan)..................................................................................... 46 

4.5.3 Uji Koefisien Determinasi (R₂) ............................................................ 47 

4.6 Pembahasan Hasil Penelitian .............................................................. 48 

BAB V PENUTUP ............................................................................................. 50 

5.1 Kesimpulan ........................................................................................... 50 

5.2 Implikasi Manajerial ............................................................................ 50 

DAFTAR PUSTAKA .......................................................................................... 52 

Lampiran ............................................................................................................. 54 

 

 

 

 

 

 

 

 

 

 

 

Pengaruh Kualitas.., Moehammad Azhar Alfarizi, Fakultas Ekonomi dan Bisnis, 2022



xii 
 

 

DAFTAR TABEL 

 

Table 1.1 Perbandingan Harga ............................................................................ 2 

Table 2.1 Penelitian Terdahulu .......................................................................... 15 

Table 3. 1 Operasionalisasi Variabel ................................................................. 25 

Table 3. 2 Skala Likert ....................................................................................... 28 

Tabel 4. 1 Karakteristik Responden Berdasarkan Usia .................................. 35 

Tabel 4. 2 Karakteristik Responden Berdasarkan Pekerjaan ........................ 36 

Tabel 4. 3 Karakteristik responden berdasarkan pendapatan perbulan ...... 37 

Tabel 4. 4 Karakteristik responden berdasarkan Apakah pelanggan pernah 

melakukan pembelian produk Ms Glow For Men ........................................... 38 

Tabel 4. 5 Uji Validitas ....................................................................................... 39 

Tabel 4. 6 Uji Reliabilitas ................................................................................... 40 

Tabel 4. 7 Hasil Uji Kolmogorov-Smirnov ....................................................... 42 

Tabel 4. 8 hasil Uji Multikolinieritas ................................................................. 43 

Tabel 4. 9 Hasil Uji Linear Berganda ............................................................... 44 

Tabel 4. 10 Hasil Uji T ( Parsial) ....................................................................... 45 

Tabel 4. 11 Hasil Uji F ........................................................................................ 47 

Tabel 4. 12 Uji Koefisien Determinasi (R₂ ) ..................................................... 47 

 

 

 

Pengaruh Kualitas.., Moehammad Azhar Alfarizi, Fakultas Ekonomi dan Bisnis, 2022



xiii 
 

DAFTAR GAMBAR 

 

Gambar 1. 1 Merek Produk Perawatan Tubuh Terlaris di Indonesia 

Menurut Pangsa Pasar (Shopee & Tokopedia) Periode Agustus 2021 ............ 4 

Gambar 2. 1 Pengaruh kualitas produk, harga, dan brand image terhadap 

keputusan pembelian.………………………………………………………..…20 

 Gambar 4. 1 Data Responden Berdasarkan Usia…………………………….35 

Gambar 4. 2 Data Responden Berdasarkan Pekerjaan .................................. 36 

Gambar 4. 3 Data responden berdasarkan pendapatan perbulan ................. 37 

Gambar 4. 4 Data responden berdasarkan pernah atau tidak pelanggan 

melakukan pembelian Ms Glow For Men ........................................................ 38 

Gambar 4. 5 Grafik Normal P-P Plot................................................................ 41 

Gambar 4. 6 Grafik Scatter Plot ........................................................................ 44 

 

  

Pengaruh Kualitas.., Moehammad Azhar Alfarizi, Fakultas Ekonomi dan Bisnis, 2022



xiv 
 

DAFTAR LAMPIRAN 

 

Lampiran 1 Lembar Persetujuan Pembimbing ............................................... 55 

Lampiran 2 Lembar Pengesahan ...................................................................... 56 

Lampiran 3 Lembar Pernyataan ....................................................................... 57 

Lampiran 4 Kuesioner / Angke Pernyataan ..................................................... 58 

Lampiran 5 Tabulasi Tabulasi Data Responden ............................................. 62 

Lampiran 6 Hasil Uji SPSS ................................................................................ 71 

Lampiran 7 Tabel T ............................................................................................ 77 

Lampiran 8 Tabel F ............................................................................................ 79 

Lampiran 9 Tabel R ............................................................................................ 80 

Lampiran 10 Tabel Distribusi Frekuensi .......................................................... 82 

Lampiran 11 Tabel Uji Refrensi ........................................................................ 85 

Lampiran 12 Uji Plagiarisme ............................................................................. 89 

Lampiran 13 Hasil Plagiarisme Turnitin .......................................................... 90 

Lampiran 14 Buku Bimbingan .......................................................................... 91 

Lampiran 15 Daftar Riwayat Hidup ................................................................. 92 

 

 

 

 

 

 

 

 

Pengaruh Kualitas.., Moehammad Azhar Alfarizi, Fakultas Ekonomi dan Bisnis, 2022


	01-201810325182-Cover
	02-201810325182-Lembar Persetujuan Pembimbing
	03-201810325182-Lembar Pengesahan
	04-201810325182-Lembar Pernyataan
	05-201810325182-Abstrak
	06-201810325182-Abstract
	07-201810325182-Kata Pengantar
	08-201810325182-Daftar Isi
	09-201810325182-Daftar Tabel
	10-201810325182-Daftar Gambar
	11-201810325182-Daftar Lampiran



