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ABSTRAK

Windy Widiyawati, 201810325198, Implementasi Kualitas Produk,
Strategi Harga, Dan Lokasi Strategis Terhadap Minat Beli Produk Kosmetik Di
Matahari Metropolitan Mall Bekasi.

Tujuan Penelitian ini adalah untuk mengetahui apakah kualitas produk, strategi
harga, dan lokasi strategis berpengaruh terhadap minat beli produk kosmetik
khususnya pada bidang retail. Penelitian dilakukan dengan metode deskriptif
kuantitatif. Lokasi penelitian ini dilakukan di Matahari Metropolitan Mall Bekasi.
Dalam hal ini penentuan jumlah responden menggunakan teknik metode non-
probablity sampling,total responden pada penelitian ini berjumlah 85 konsumen
yang mewakili pengguna kosmetik di Matahari Metropolitan Mall Bekasi. Metode
pengumpulan data menggunakan teknik observasi dan kuesioner. Penelitian ini
menggunakan uji validitas, uji reliabilitas, uji normalitas, uji multikolineritas, uji
hesteroskedastisitas, uji analisis regresi linier berganda, uji t, uji F, dan uji
koefisien determinasi. Hasil penelitian ini menunjukkan bahwa kualitas produk,
strategi harga, dan lokasi strategis secara parsial berpengaruh signifikan terhadap

minat beli produk kosmetik di Matahari Metropolitan Mall Bekasi.

Kata kunci : Kualitas Produk, Strategi Harga, Lokasi Strategis,Minat Beli.
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ABSTRACT

Windy Widiyawati, 201810325198, Implementation of Product Quality,
Pricing Strategy, and Strategic Location on Interest in Buying Cosmetic Products
at Matahari Metropolitan Mall Bekasi.
The purpose of this study was to determine whether product quality, price
strategy, and strategic location had an effect on buying interest in cosmetic
products, especially in the retail sector. The research was conducted using a
quantitative descriptive method. The location of this research was conducted at
Matahari Metropolitan Mall Bekasi. In this case the determination of the number
of respondents using the technique of non-probability sampling method, the total
respondents in this study amounted to 85 consumers representing cosmetic users
at Matahari Metropolitan Mall Bekasi. Methods of data collection using
observation techniques and questionnaires. This research uses validity test,
reliability test, normality test, multicollinearity test, hesteroscedasticity test,
multiple linear regression analysis test, t test, F test, and coefficient of
determination test. The results of this study indicate that product quality, price
strategy, and strategic location partially have a significant effect on buying

interest in cosmetic products at Matahari Metropolitan Mall Bekasi.

Keywords: Product Quality, Price Strategy, Strategic Location, Buying Interest.
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