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ABSTRAK

Aminah Riyanti, 201810325287. Analisis Pengaruh Diskon Dan Promosi
Terhadap Minat Beli Konsumen Pada Aplikasi Tiktokshop Dimediasi Oleh
Electronic Word Of Mouth (Studi Kasus Pada Mahasiswa Universitas Bhayangkara
Jakarta Raya).

Penelitian ini bertujuan untuk menguji secara empiris dari pengaruh diskon dan
promosi terhadap minat beli yang dimediasi oleh electronic word of mouth.
Analisis ini menggunakan variabel (X) yaitu diskon dan promosi dan (YY) minat
beli dengan variabel (Z) electronic word of mouth . sampel penelitian ini adalah
mahasiswa Universitas Bhayangkara Jakarta Raya dengan menggunakan metode
sampel purposive sampling. Pengumpulan data dilakukan dengan metode kuisioner
dengan mendapat sebanyak 160 responden. Metode analisis menggunakan PLS-
SEM. Dengan hasil uji path koefisien diskon tidak memiliki pengaruh yang
signifikan terhadap minat beli. Sedangkan promosi memiliki pengaruh yang
signifikan positif terhadap minat beli. Dan hasil uji spesifik indirect efek variabel
intervening electronic word of mouth memediasi penuh antara diskon dan promosi
terhadap minat beli.

Kata Kunci : Diskon, Promosi, Electronic Word Of Mouth, Minat Beli
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ABSTRACT

Aminah Riyanti, 201810325287. Analysis of the Effect of Discounts and
Promotions on Consumer Buying Interest in the Tiktokshop Application Mediated
by Electronic Word Of Mouth (Case Study of Bhayangkara Jakarta Raya University
Student).

This research was aimed to exaimed empirically the effect discount and promotion
on the purchase intention mediated by electronic word of mouth. this analysis use
variabel (X) discount and promotion, and (Y) purchse intention with variabel (2)
electronic word of mouth. The sampel of this research are student Bhayangkara
Jakarta Raya University, the sampel was conducted by purposive sampling
method.n collecting data was conducted by quisionaire by getting 160 respondens.
The statistical method was use PLS-SEM. With the test result path coefficient
discount significantly negative effect toward purchase intention. While, promotion
was significantly positive toward purchase intention. And test result specific
indirect effect intervening variable electronic word of mouth was full mediation
between discount and promotion toward purchase intention.

Keyword : Discount, Promotion, Electronic Word Of Mouth, Purchase Intention
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