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ABSTRAK  

 

Penelitian  iini bertujuan untuk mengetahui apa saja faktor Internal dan Eksternal 

dalam meningkatkan minat beli produk Scarlett Whitening,   iDalam Penelitian  iini 

menggunakan medote  ipenelitian  ikualitatif  idimana  isasaran  idalam  ipenelitian  iini  iyaitu  

ipara  ipengguna  iproduk  iScarlett  iWhitening.  iPenelitian  iini  idilakukan  idengan  iteknik  

inonprobability  isampling  iyaitu  isnowball  isampling.  iRancangan  iyang  idigunakan  

idalam  ipenelitian   iini  iadalah  imenggunakan  iAnalisis  iSWOT  idalam  imenentukan  iposisi  

iProduk. Hasil  ipenelitian  iini  imemberikan  ipenjelasan  ibahwa  iposisi  iProduk  iScarlett   

iWhitening  iberada  idi  iposisi  ikuadran  iI  iyang  imana  imenunjukan  ibahwa  iScarlett  

iWhitening  ikuat  idan  iberpeluang.  i 

Penelitian  iini  imemiliki  iketerbatasan  iobjek  iyang  ihanya  idilakukan  ipada  ipengguna  

iproduk  iScarlett  iWhitening  idengan  irentang  iwaktu  i1-3  itahun  ipemakaian.  i 

 

 

 

 

 

 

 

 

 

 

Kata kunci : Strategi pemasaran, minat beli, scarlett whitening,analisis 

SWOT  
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ABSTRACT 

 

This study aims to find out what are the internal and external factors in increasing 

interest in buying Scarlett Whitening products. This research was conducted using 

a non-probability sampling technique, namely snowball sampling. The design used 

in this research is to use SWOT analysis in determining the product position. The 

results of this study provide an explanation that the position of the Scarlett 

Whitening Product is in the quadrant I position which indicates that Scarlett 

Whitening is strong and has a chance. 

This study has a limited object that is only carried out on users of Scarlett Whitening 

products with a period of use of 1-3 years. 
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