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ABSTRAK

Yustika Sulistianingtias. 201810325328. Pengaruh Kualitas Produk,
Harga Dan Citra Merek Terhadap Keputusan Pembelian Produk Brand Cardinal di

Ramayana Departement Store Bekasi.

Penelitian ini bertujuan untuk mengetahui Pengaruh Kualitas Produk,
Harga dan Citra Merek Terhadap Keputusan Pembelian Produk Brand Cardinal di
Ramayana Departement Store Bekasi. Jenis penelitian ini adalah penelitian
kuantitatif dengan teknik sampling Purposive Sampling. Adapun jumlah sampel
yang digunakan dalam penelitian ini adalah 150 responden konsumen Cardinal.
Teknik analisis data dilakukan dengan program IBM SPSS 25 dengan metode
statistik yang terdiri dari Uji Instrument, Uji Asumsi Klasik, Analisis Regresi
Berganda Dan Koefisien Determinasi. Berdasarkan hasil penelitian ini
menjelaskan bahwa: (1) Kualitas Produk berpengaruh positif dan signifikan
terhadap keputusan pembelian secara parsial. (2) Harga berpengaruh positif dan
signifikan terhadap keputusan pembelian secara parsial. (3) Citra Merek
berpengaruh positif dan signifikan terhadap keputusan pembelian secara parsial.
(4) Kualitas Produk, Harga dan Citra Merek berpengaruh positif dan signifikan

terhadap keputusan pembelian secara simultan.

Kata kunci: Kualitas Produk, Harga, Citra Merek, dan Keputusan Pembelian.
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ABSTRACT

Yustika Sulistianingtias. 201810325328. The Influence of Product
Quality, Price and Brand Image on Purchase Decisions for Cardinal Brand

Products at Ramayana Department Store Bekasi.

This study aims to determine the effect of product quality, price and brand
image on purchasing decisions for Cardinal Brand Products at Ramayana
Department Store Bekasi. This type of research is quantitative research with
purposive sampling technique. The number of samples used in this study were 150
Cardinal consumer respondents. The data analysis technique was carried out
using the IBM SPSS 25 program with statistical methods consisting of Instrument
Test, Classical Assumption Test, Multiple Regression Analysis and Coefficient of
Determination. Based on the results of this study, it is explained that: (1) Product
quality has a positive and significant effect on purchasing decisions partially. (2)
Price has a positive and significant effect on purchasing decisions partially. (3)
Brand Image has a positive and significant effect on purchasing decisions
partially. (4) Product quality, price and brand image have a positive and

significant effect on purchasing decisions simultaneously.

Keywords: Product Quality, Price, Brand Image, Purchase Decision.
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