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ABSTRAK  

 

Penelitian ini digunakan untuk menganalisis Model keputusan pembelian dan 

pembelian ulang: Analisis promosi dan kualitas pelayanan pada konsumen di Burger 

King Karang Satria. Populasi dari penelitian ini adalah pengunjung Burger King 

karang satria. Penelitian ini dilakukan dengan teknik sampel Accidental sampling. 

Adapun jumlah data yang digunakan dalam penelitian ini adalah 216 responden. 

Teknik analisis data dilakukan dengan structural equitation model (SEM) dengan alat 

bantu SmartPLS versi 3.0. 

Berdasarkan hasil penelitian ini menjelaskan bahwa: 1 Promosi berpengaruh 

positif dan signifikan terhadap keputusan pembelian; 2 Kualitas Pelayanan 

berpengaruh positif dan signifikan terhadap Keputusan Pembelian; 3 Promosi tidak 

berpengaruh dan tidak signifikan terhadap Pembelian Ulang; 4 Kualitas Pelayanan 

berpengaruh positif dan signifikan terhadap Pembelian Ulang; 5 Keputusan 

Pembelian berpengaruh positif dan signifikan terhadap Pembelian Ulang; 6 

Keputusan Pembelian terbukti memediasi promosi terhadap Pembelian ulang; 7 

Keputusan pembelian terbukti memediasi kualitas pelayanan terhadap pembelian 

ulang   

 

Kata Kunci: Pembelian Ulang, Keputusan Pembelian, Promosi dan Kualitas 

Pelayanan 
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ABSTRACT 

 

This study is used to analyze the model of purchase decision capital and 

repurchase promotion analysis and service quality to Burger King Karang Satria 

consumer. The population of this study are visitors at Burger King Karang Satria. 

This research was conducted by using accidental samplingtechnique. The amount of 

data used in this study were 216 respondents, the data analysis technique was carried 

out using a structural equitation model (SEM) with SmartPLS version 3.0. 

Based on the results of this study, it is explained that: 1 Promotion has a 

positive and significant effect on purchasing decisions: 2 Quality of service has a 

positive and significant effect on purchasing decisions; 3  Promotion has no and no 

significant effect on repurchase; 4 Service quality has a positive and significant effect 

on repurchase; 5 Purchase decision has a positive and significant effect on 

repurchase; 6 Purchase decisions are proven to mediate promotionts againts repeat 

purchases; 7 Purchase decisions are proven to mediate service quality to repurchase. 

 

Keyword : Repurchase, Purchase decision, Promotion and Service quality 
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