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ABSTRAK 

Jerni 201810315155  “ Pengaruh Free Cash Flow, Market To Book Ratio 

Dan Sales Growth Terhadap Kebijkan Dividen Pada Perusahaan Manufaktur Yang 

Tercatat Di Bursa Efek Indonesia’’  

Penelitian ini bertujuan untuk mengetahui Pengaruh Free Cash Flow, Market 

To Book Ratio Dan Sales Growth Terhadap Kebijkan Dividen Pada Perusahaan 

Manufaktur Yang Tercatat Di Bursa Efek Indonesia. Populasi dalam penelitian ini 

adalah perusahaan manufaktur yang tercatat pada periode 2018-2020 yaitu 

sebanyak 208 perusahaan dan pengambilan sampel dalam penelitian ini adalah 

sebanyak 44 perusahaan dengan 3 tahun periode dengan menggunakan teknik 

purposive sampling. Teknik analis data dengan menggunakan analisis regresi linier 

berganda dengan program SPSS 23.0. Hasil penelitian menunjukkan bahwa Free 

cash flow tidak berpengaruh terhadap kebijakan dividen. Market to book ratio 

berpengaruh negatif terhadap kebijakan dividen. Sales growth berpengaruh negatif 

terhadap kebijakan dividen. Free cash flow, market to book ratio dan sales growth 

berpengaruh secara bersama-sama (simultan) terhadap kebijakan dividen. 

 

Kata kunci : free cash flow, market to book ratio, sales growth dan kebijakan 

dividen. 
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ABSTRACT 

Jerni  201810315155 "The Effect of Free Cash Flow, Market To Book Ratio 

and Sales Growth on Dividend Policy in Manufacturing Companies Listed on the 

Indonesia Stock Exchange" 

This study aims to determine the effect of free cash flow, market to book 

ratio and sales growth on dividend policies in manufacturing companies listed on 

the Indonesia Stock Exchange. The population in this study were manufacturing 

companies recorded in the 2018-2020 period, namely 208 companies and the 

sampling in this study was 44 companies with a 3 year period using purposive 

sampling technique. Data analysis technique using multiple linear regression 

analysis with SPSS 23.0 program. The results showed that free cash flow had a no 

effect on dividend policy. Market to book ratio has a effect negatif on dividend 

policy. Sales growth has a negatif effect on dividend policy. Free cash flow, market 

to book ratio and sales growth have a simultaneous effect on dividend policy. 

 

Keywords: free cash flow, market to book ratio, sales growth and dividend policy. 
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