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ABSTRAK 

 
 Mg Supeni 201820151004. “Competitive Advantage UKM Donat dengan 

strategi Market Orientation, Entreprenuerial Orientation dan Innovation 

Product.”. 

 Penelitian ini dilakukan untuk memperoleh pemahaman yang lebih 

lengkap tentang “Competitive advantage ukm donat dengan strategi market 

orientation, Entreprenuerial orientation dan Innovation Product”. Donat yang 

menarik, enak dan empuk dengan varian selai dan toping filling yang menarik dan 

lezat hanya ditemukan di gerai-gerai donat terkemuka seperti di kafe dan 

swalayan yang elit seperti plaza thamrin dll, dan pastinya harganya untuk kelas 

menengah kebawah sangat memberatkan. Disinilah pengusaha-pengusaha donat 

rumahan dan UMKM memanfaatkan peluang. Donat kampong sebutannya tapi 

dari rasa dan bentuknya tidak kalah menarik dari donat-donat terkemuka yang 

ada.  
Metode yang dipergunakan adalah pendekatan Structural Equation Model 

(SEM) berbasis software PLS. Dalam penelitian ini menggunakan sampel 

penelitian dengan jumlah 35 reseller baik pribadi maupun warung/toko. Hasil 

penelitian ini adalah, berdasarkan hasil penelitian menunjukan bahwa Orientasi 

Kewirausahaan tidak berpengaruh terhadap Keunggulan Bersaing, sehingga 

Inovasi produk berpengaruh terhadap Keunggulan Bersaing, dan Orientasi Pasar 

berpengaruh terhadap Keunggulan Bersaing. 

 Kata kunci : Competitive advantage, market orientation, Entreprenuerial 

orientation, Innovation Product. 
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ABSTRACT 
 Mg Supeni 201820151004. Competitive Advantage of UKM Donuts with 

Market Orientation, Entrepreneurial Orientation and Product Innovation 

strategies  

This research was conducted to obtain a more complete understanding of 

"Competitive advantage for small donuts with a market orientation strategy, 

Entrepreneurial orientation and Innovation Product". Attractive, tasty and tender 

donuts with interesting and delicious variants of jam and filling topping can only 

be found in reputable donut outlets such as elite cafes and supermarkets such as 

Plaza Thamrin etc., and of course the price for the lower middle class is very 

burdensome. This is where home-based donut entrepreneurs and SMEs take 

advantage of the opportunity. Village donuts are called, but in terms of taste and 

shape, they are no less interesting than the leading donuts available. 

 The method used is a Structural Equation Model (SEM) approach based 

on PLS software. In this study, using a research sample with a total of 35 

resellers, both private and stalls / shops. The results of this study are, based on 

the research results, it shows that Entrepreneurship Orientation has no effect on 

Competitive Advantage, so that product innovation has an effect on Competitive 

Advantage, and Market Orientation has an effect on Competitive Advantage. 

Keywords: Competitive advantage, market orientation, Entrepreneurial 

orientation, Innovation Product 
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