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ABSTRAK

Penelitian ini bertujuan untuk menjelaskan strategi perusahaan daerah
mitra patriot (PDMP) Kota Bekasi dalam mensosialisasikan Bus Transpatriot
sebagai sarana transportasi masyarakat Kota Bekasi, Bus Transpatriot masih
kurang diminati pada akhir tahun 2018. Target penumpang Bus Transpatriot
masih dibawah target perusahaan yakni dibawah 60 penumpang setiap sekali jalan
dikarenakan kurangnya sosialisasi Bus Transpatriot kepada masyarakat Kota
Bekasi sehingga dibutuhkan strategi yang tepat dalam meningkatkan jumlah
penumpang Bus Transpatriot. Penelitian ini menggunakan studi deskriptif dengan
metode kualitatif. Teknik pengumpulan data diperoleh dari wawancara mendalam,
observasi dan dokumentasi. Hasil penelitian menyatakan bahwa strategi Humas di
Perusahaan Daerah Mitra Patriot menggunakan konsep proses dan aspek
manajemen menurut Cutlip, Center dan Broom yaitu Mendefiniskan masalah
humas (Defining public relations problem), Perencanaan dan pemograman
(Planing and programing), Mengambil tindakan (Taking action and
communication), Mengevaluasi program (Evaluating the program). Kegiatan dan
program yang dilakukan oleh Humas Perusahaan Daerah Mitra Patriot dirancang
untuk memperoleh target yang jelas dalam mensosialisasikan Bus Transpatriot.

Kata kunci : Strategi, humas, Bus Transpatriot, Perusahaan Daerah Mitra Patriot
(PDMP).
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ABSTRACT

The aim of this study is to explain the strategy of Bekasi City patriot partner
companies (PDMP) in socializing Transpatriot Buses as a means of transportation for the people
in Bekasi. Transpatriot buses have not been in great demand as they began operations at the end
of 2018. Transpatriot bus passengers are still below the company's target which is under 60
passengers each trip, due to the lack of Transpatriot Buses socialization to the people in Bekasi.
So the right strategy is needed in increasing the number of Transpatriot Bus passengers. This
research used descriptive study with qualitative methods. Techniques in collecting data were
obtained from in-depth interviews, observation and documentation. The results of the research
stated that the PR strategy in the Patriot Partner Regional Company uses the concept of processes
and management aspects according to Cutlip, Center and Broom (that is defining public relations
problems), Planning and programming, Taking action and communication, Evaluating the
program. Activities and programs carried out by Patriot Mitra Regional Company Public
Relations are designed to obtain the right targets in socializing Transpatriot Buses.

Keywords: Strategy, public relations, Transpatriot Bus, Regional Company Patriot Partners
(PDMP)
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