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ABSTRAK 

       Raissa Niar Ramadhini 201910325122. Pengaruh Word of Mouth, Citra Merek, 

dan Harga terhadap Keputusan Pembelian Mixue di Mall Lippo Cikarang.  

       Penelitian ini  untuk mengetahui tentang pengaruh secara parsial dan juga secara 

simultan dari variabel independen Word of Mouth, Citra Merek, dan Harga terhadap 

variabel dependen Keputusan Pembelian pada Mixue di Mall Lippo Cikarang. 

Penelitian ini dilakukan di outlet Mixue yang berada di Mall Lippo Cikarang. Adapun 

jenis penelitian ini menggunakan pendekatan kuantitatif. Populasi pada penelitian ini 

tidak dapat diketahui secara pasti jumlahnya karena cukup luas atau infinite. Penelitian 

ini menggunakan teknik pengambilan sampel purposive sampling menggunakan 

kuesioner yang disebarkan kepada responden dengan jumlah 97 sampel kemudian  

hasil data diolah menggunakan aplikasi olah data SPSS 25 .  

       Hasil penelitian ini menunjukkan bahwa  dalam uji t parsial, variabel Word of 

Mouth tidak berpengaruh signifikan terhadap Keputusan Pembelian, Citra Merek 

berpengaruh signifikan terhadap Keputusan Pembelian, dan Harga berpengaruh 

signifikan terhadap Keputusan Pembelian. Adapun hasil dari uji f menunjukkan bahwa 

variabel Word of Mouth, Citra Merek, dan Harga secara bersama-sama atau secara 

simultan berpengaruh terhadap Keputusan Pembelian Mixue di Mall Lippo Cikarang. 

 

Kata Kunci: Word of Mouth, Citra Merek, Harga, dan Keputusan Pembelian. 
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ABSTRACT 

Raissa Niar Ramadhini 201910325122. The Influence of Word of Mouth, Brand 

Image, and Price on Mixue Purchasing Decisions at Mall Lippo Cikarang. 

        This research is to find out about the effect partially and simultaneously of the 

independent variables Word of Mouth, Brand Image, and Price on the dependent 

variable Purchase Decision at Mixue at Mall Lippo Cikarang. This research was 

conducted at the Mixue outlet in Lippo Cikarang Mall. This type of research uses a 

quantitative approach. The population in this study cannot be known with certainty 

because it is quite large or infinite. This study used a purposive sampling technique 

using a questionnaire distributed to respondents with a total of 97 samples and then 

the results of the data were processed using the SPSS 25 data processing application.  

       The results of this study indicate that in the partial t test, the word od mouth 

variable has no significant effect on purchasing decisions, brand image has a 

significant effect on purchasing decisions, and price has a significant effect on 

purchasing decisions. The results of the f test show that the Word of Mouth, Brand 

Image, and Price variables jointly or simultaneously influence the Mixue Purchase 

Decision at Mall Lippo Cikarang. 

 

Keywords: Word of Mouth, Brand Image, Price, and Purchase Decision. 
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