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ABSTRAK 

 

RIDWAN DWI UTOMO 201910225371, Perancangan Website E-Commerce 

Penjualan Aset Desain Menggunakan Algoritma Naïve Bayes Dengan Strategi 

Pemasaran Cross Selling. Bekasi: Fakultas Imu Komputer. Universitas 

Bhayangkara Jakarta Raya, 2023 

 

Wearsocial Jakarta saat ini menjual asset digital masih melalui marketplace luar 

sehingga customer di Indonesia mengalami kesulitan apabila ingin membeli asset 

desain. Tujuan penelitian ini adalah merancang website e-commerce penjualan asset 

desain Wearsocial Jakarta untuk customer Indonesia. Dalam merancang website e-
commerce penjual aset desain Wearsocial Jakarta menggunakan metode waterfall 

dengan algoritma naïve bayes sebagai penunjang fungsinya dan mengadopsi 

strategi pemasaran cross selling untuk meningkatkan penjualan aset desain 

Wearsocial Jakarta. Dalam langkah merancang website e-commerce menggunakan 

metode waterfall, pertama communication yang planning, implementasi, 

construction, dan deployment. Hasil dari penelitian ini didapat klasifikasi dengan 

naïve bayes berdasarkan pengujian pada produk dengan id PRO 111 (Font Milk 

Honey) ditemukan bahwa produk dengan id PRO-111 (Font Milk Honey) 

rekomendasi karena hasil perhitungan P(YES) 0.00363704599764 lebih besar dari 

P(NO) 0.000320105625. Dan dengan adanya website e-commerce ini memudahkan 

pelanggan membeli produk desain wearsocial jakarta secara online dengan efisien. 

 

 

 

Kata kunci: Cross Selling, E – Commerce, Naïve Bayes, Website.  
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ABSTRACT 

 

RIDWAN DWI UTOMO 201910225371, E-Commerce Website Design Selling 

Design Assets Using the Naïve Bayes Algorithm With Cross Selling Marketing 

Strategy. Bekasi: Faculty of Computer Science. Bhayangkara University, Greater 

Jakarta, 2023 

 

Wearsocial Jakarta currently sells digital assets through external marketplaces so 
that customers in Indonesia experience difficulties when they want to buy asset 
designs. The purpose of this research is to design an e-commerce website selling 
Wearsocial Jakarta's design assets for Indonesian customers. In designing an e-
commerce website, the seller of Wearsocial Jakarta's design assets uses the 
waterfall method with the naïve Bayes algorithm as a supporting function and 
adopts a cross-selling marketing strategy to increase sales of Wearsocial Jakarta's 
design assets. In the steps of designing an e-commerce website using the waterfall 
method, the first communication is planning, implementing, constructing, and 
implementing. The results of this study obtained a classification with naïve Bayes 
based on testing on products with id PRO 111 (Font Milk Honey) 0.000320105625. 
And with this e-commerce website, it will make it easier for customers to buy 
Wearsocial Jakarta design products online efficiently. 
 

Kata kunci: Cross Selling, E – Commerce, Naïve Bayes, Website. 
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