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ABSTRAK 

 

Novi Sentia 201910415416, Strategi Komunikasi Pemasaran Bioskop 

Cinepolis Blu Plaza dalam Menarik Minat Penonton 

Banyaknya bioskop di Indonesia, antara lain Cinema 21, XXI, Cinepolis. 

melahirkan persaingan untuk menarik minat penonton. Tujuan penelitian ini adalah 

mengetahui strategi komunikasi pemasaran bioskop Cinepolis Blu Plaza dalam 

menarik minat penonton. Metode penelitian ini menggunakan metode deskriptif 

kualitatif. Teknik pengumpulan data diperoleh dari wawancara mendalam dan 

observasi lapangan dan pengecekan keabsahan pengambilan data menggunakan 

triangulasi teknik. Analisis data dilakukan melalui reduksi data, penyajian data dan 

penarikan kesimpulan. Hasil penelitian ini menunjukkan bahwa strategi komunikasi 

pemasaran bioskop Cinepolis Blu Plaza dalam menarik minat penonton menggunakan 

konsep Integrated Marketing Communications (IMC) yaitu dengan melakukan direct 

marketing, sales promotion, public relation, personal selling dan advertising. Dari 

kelima komunikasi pemasaran yang sudah dilakukan oleh Cinepolis Blu Plaza 

komunikasi pemasaran yang paling banyak dalam menarik minat penonton yaitu 

dengan sales promotion. Sales promotion yang dijalankan oleh Cinepolis Blu Plaza 

cukup beragam mulai dari potongan harga, promo buy1get1 dan promo hari tertentu. 

Kata kunci: Komunikasi Pemasaran, Integrated Marketing Communications, 

Bioskop Cinepolis Blu Plaza 
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ABSTRACT 

Novi Sentia 201910415416, Cinepolis Blu Plaza Cinema Marketing Communication 

Strategy in Attracting Audience Interest 

There are many cinemas in Indonesia, including Cinema 21, XXI, Cinepolis. creates 

competition to attract audience interest. The purpose of this study was to determine the 

marketing communication strategy for the Cinepolis Blu Plaza cinema in attracting 

audience interest. This research method uses a qualitative descriptive method. Data 

collection techniques were obtained from in-depth interviews and field observations 

and checking the validity of data collection using technical triangulation. Data 

analysis was carried out through data reduction, data presentation and drawing 

conclusions. The results of this study indicate that the marketing communication 

strategy for the Cinepolis Blu Plaza cinema in attracting audience interest uses the 

Integrated Marketing Communications (IMC) concept, namely by conducting direct 

marketing, sales promotion, public relations, personal selling and advertising. Of the 

five marketing communications that have been carried out by Cinepolis Blu Plaza, the 

most marketing communication in attracting audience interest is sales promotion. 

Sales promotions run by Cinepolis Blu Plaza are quite diverse, starting from price 

discounts, buy1get1 promos and certain day promos. 

Keywords: Marketing Communications, Integrated Marketing Communications, 

Cinepolis Blu Plaza Cinema 
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