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ABSTRAK 

 

 Ardiva Zakia, 202010325296. Pengaruh Kualitas Produk, Promosi, dan 

Personal Branding Seventeen Terhadap Keputusan Pembelian Merchandise 

Seventeen pada Komunitas Carat Jabodetabek. 

Penelitian ini bertujuan untuk mengetahui; (1) pengaruh kualitas produk 

terhadap keputusan pembelian merchandise Seventeen pada komunitas Carat 

Jabodetabek, (2) pengaruh promosi terhadap keputusan pembelian merchandise 

Seventeen pada komunitas Carat Jabodetabek, (3) pengaruh personal branding 

Seventeen terhadap keputusan pembelian merchandise Seventeen pada komunitas 

Carat Jabodetabek, dan (4) pengaruh kualitas produk, promosi, dan personal 

branding Seventeen secara simultan terhadap keputusan pembelian merchandise 

Seventeen pada komunitas Carat Jabodetabek. Dalam penelitian ini menggunakan 

metode kuantitatif. Teknik pengumpulan data menggunakan penyebaran kuesioner 

pada komunitas Carat di Jabodetabek yang diuji menggunakan software IBM SPSS 

versi 26. Sampel dalam penelitian ini sebanyak 190 responden yang didapatkan dari 

rumus Hair dengan teknik convenience sampling. Hasil penelitian menunjukkan 

bahwa; (1) kualitas produk berpengaruh terhadap keputusan pembelian, (2) promosi 

berpengaruh terhadap keputusan pembelian, (3) personal branding berpengaruh 

terhadap keputusan pembelian, dan (4) kualitas produk, promosi, dan personal 

branding secara simultan berpengaruh terhadap keputusan pembelian. 

Kata kunci : Kualitas Produk, Promosi, Personal Branding, Keputusan Pembelian 
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ABSTRACT 

 

 Ardiva Zakia, 202010325296. The Effect of Product Quality, Promotion, 

and Personal Branding Seventeen on Purchasing Decisions for Seventeen 

Merchandise in the Jabodetabek Carat Community. 

 This study aims to determine; (1) the effect of product quality on purchasing 

decisions for Seventeen merchandise in the Jabodetabek Carat community, (2) the 

effect of promotion on purchasing decisions for Seventeen merchandise in the 

Jabodetabek Carat community, (3) the effect of Seventeen personal branding on 

purchasing decisions for Seventeen merchandise in the Jabodetabek Carat 

community, and (4) the effect of product quality, promotion, and Seventeen personal 

branding simultaneously on purchasing decisions for Seventeen merchandise in the 

Jabodetabek Carat community. This study uses quantitative methods. The data 

collection technique used the distribution of questionnaires to the Carat community 

in Jabodetabek which was tested using IBM SPSS version 26 software. The sample 

in this study were 190 respondents obtained from Hair's formula with convenience 

sampling technique. The results showed that; (1) product quality has an effect on 

purchasing decisions, (2) promotion affects purchasing decisions, (3) personal 

branding affects purchasing decisions, and (4) product quality, promotion, and 

personal branding simultaneously affect purchasing decisions. 

Keyword : Product Quality, Promotion, Personal Branding, Purchase Decision. 
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