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ABSTRAK

Khoerur Rizky, 202010325267. Analisis Pengaruh Celebrity Endorsement
dan Electronic Word of Mouth (e-WOM) terhadap Purchase Intention melalui
Brand Hate (Studi Kasus pada Starbucks di Kota Bekasi).

Penelitian ini bertujuan menganalisis pengaruh Celebrity Endorsement dan
Electronic Word of Mouth (e-WOM) terhadap Purchase Intention, serta
menginvestigasi peran Brand Hate sebagai variabel intervening. Penelitian ini
dilakukan pada Starbucks di Kota Bekasi dengan menggunakan pendekatan
kuantitatif. Sampel penelitian ini terdiri dari 100 responden, dengan data primer
yang diperoleh melalui penyebaran kuesioner kepada konsumen Starbucks di
Bekasi melalui media sosial. Data dianalisis menggunakan aplikasi SPSS versi 29
dengan analisis asumsi klasik, uji hipotesis, analisis jalur, dan uji sobel. Hasil
penelitian menunjukkan bahwa celebrity endorsement dan e-WOM tidak
berpengaruh terhadap brand hate, namun keduanya berpengaruh positif dan
signifikan terhadap purchase intention. Sebaliknya, brand hate memiliki pengaruh
negatif dan signifikan terhadap purchase intention. Sebagai variabel intervening,
brand hate tidak dapat memediasi hubungan antara celebrity endorsement, e-WOM,

dengan purchase intention.

Kata Kunci : Celebrity Endorsement, Electronic Word of Mouth, Brand Hate,

Purchase Intention
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ABSTRACT

Khoerur Rizky, 202010325267. Analysis of the Effect of Celebrity
Endorsement and Electronic Word of Mouth (e-WOM) on Purchase Intention
through Brand Hate (Case Study at Starbucks in Bekasi City).

This study aims to analyze the effect of Celebrity Endorsement and
Electronic Word of Mouth (e-WOM) on Purchase Intention, and investigate the role
of Brand Hate as an intervening variable. This research was conducted at
Starbucks in Bekasi City using a quantitative approach. The sample of this study
consisted of 100 respondents, with primary data obtained through distributing
questionnaires to Starbucks consumers in Bekasi through social media. The data
were analyzed using the SPSS version 29 application with classical assumption
analysis, hypothesis testing, path analysis, and sobel test. The results showed that
celebrity endorsement and e-WOM had no effect on brand hate, but both had a
positive and significant effect on purchase intention. Conversely, brand hate has a
negative and significant effect on purchase intention. As an intervening variable,
brand hate cannot mediate the relationship between celebrity endorsement, e-

WOM, and purchase intention.

Keywords : Celebrity Endorsement, Electronic Word of Mouth, Brand Hate,

Purchase Intention
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