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ABSTRAK

Muhammad Choirudin (202010325330). Pengaruh Kualitas Pelayanan dan Social Media
Marketing Terhadap Keputusan Pembelian Pada Bakso Shy di Bekasi Utara

Penelitian ini bertujuan untuk mengetahui Pengaruh Kualitas Pelayanan dan Social Media
Marketing Terhadap Keputusan Pembelian Pada Bakso Shy di Bekasi Utara. Penelitian ini
menggunakan jenis penelitian Kuantitatif. Populasi penelitian ini adalah Pelanggan atau
Konsumen Bakso Shy di Bekasi Utara. Metode pengumpulan sampel yang digunakan
Non- Probability Sampling. Puposive Sampling ialah metode pendekatan pengambilan
sampel dengan rumus hair dan sampel sebanyak 120 Responden.. Pengumpulan data
dengan cara observasi, wawancara, dan kuesioner, analisis data mengunakan metode
regresi linier berganda. Hasil penelitian menyatakan bahwa kualitas pelayanan berpengaruh
positif signifikan terhadap keputusan pembelian, sedangkan social media marketing

berpengaruh signifikan terhadap keputusan pembelian.

Kata Kunci : Kualitas Pelayanan, Social Media Marketing, Keputusan Pembelian
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ABSTRACT

Muhammad Choirudin (202010325330). The Influence of Service Quality and Social
Media Marketing on Purchasing Decisions at Bakso Shy in North Bekasi

This research aims to determine the influence of service quality and social media
marketing on purchasing decisions at Bakso Shy in North Bekasi. This research uses a
guantitative type of research. The population of this research is Shy's Bakso Customers or
Consumers in North Bekasi. The sample collection method used was Non-Probability
Sampling. Puposive Sampling is a sampling approach method using the hair formula and a
sample of 120 respondents. Data was collected by observation, interviews and
questionnaires, data analysis used the multiple linear regression method. The research
results state that service quality has a significant positive effect on purchasing decisions,

while social media marketing has a significant effect on purchasing decisions.

Keywords: Service Quality, Social Media Marketing, Purchasing Decisions
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