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ABSTRAK

Penclitian im bertujuan untuk menginvestigasi pengaruh Social Media Marketing dan
Kualitas Pelavaman terhadap Keputusan Pembelian produk vape (rokok clektrik) d
Vapeooid Galaxy Bekasi. Social Media Marketing dan Kualitas Pelayanan dipilih scbagai
variabel independen karema pentingnya peran keduanya dalam mempengaruhi perilaku

konsumen modern. Metode penelitian yang digunakan adalzh kuantitatif dengan

menggunmakan teknik regresi berganda unmk menguji
signifikan pengaruh Social Media Marketing dan Kualitas Pelayanan terbacap Keputusan

Pembelian. Hasil penelitian menunjukkan bahwa Social Media Marketing dan Kualitas
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terhadap Keputusan
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ABSTRACT

This study aims to investigate the influence of Social Media Marketing and Service Quality
on Purchase Decisions of vape products (electronic cigarettes) at Vapenoid Galaxy Bekasi.
Social Media Marketing and Service Quality were selected as independent variables duc to
their significant roles in influencing modern consumer behavior. The research method
employed was quantitative, utilizing a questionnaire survey administered to vape product
consumers at Vapenoid Galaxy Bekasi. Data analysis involved multiple regression analysis
to test hypotheses and measure the significance of Social Media Marketing and Service
Quality on Purchase Decisions. The results indicate that Social Media Marketing and Service
Quality together have a positive and significant influence on purchase decisions for vapes al
Vapenoid Galaxy Bekasi. The implications of this study underscore the importance of
effective social media marketing strategies and enhanced service quality as pivotal factors in

enhancing consumer purchase decisions for vape products.

Keywords: Social Media Marketing, Service Quality, Purchasing Decisions
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