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ABSTRAK 

Ajeng Prastia Andini. 201910225260. Analisis Sentimen pada Ulasan Aplikasi 

Zalora di Google Play Store dengan Metode Support Vector Machine dan Naïve 

Bayes. 

 

Analisis sentimen merupakan pendekatan penting dalam memahami respons 

pengguna terhadap produk dan layanan. Studi ini fokus pada analisis sentimen 

terhadap ulasan aplikasi Zalora di Google Play Store menggunakan metode Support 

Vector Machine (SVM) dan Naïve Bayes. Data ulasan diekstraksi dan 

diklasifikasikan ke dalam kategori positif dan negatif. Metode Support Vector 

Machine (SVM) dan Naïve Bayes digunakan untuk memprediksi sentimen dari 

ulasan pengguna. Hasil dari pengujian menggunakan confusion matrix, untuk 

algoritma Support Vector Machine (SVM) menghasilkan accuracy 88%, precision 

95%, recall 90%, dan f1-score 92%, sementara algoritma Naïve Bayes 

menghasilkan accuracy 82%, precision 99%, recall 81%, dan f1-score 88%. 

Penelitian ini memberikan pemahaman mendalam tentang persepsi pengguna 

terhadap aplikasi Zalora dan relevansinya dengan metode analisis sentimen yang 

digunakan. 

 

Kata Kunci: Analisis Sentimen, Ulasan, Aplikasi, Zalora, Support Vector Machine 

(SVM), Naïve Bayes.  
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ABSTRACT 

Ajeng Prastia Andini. 201910225260. Sentiment Analysis on Zalora Application 

Reviews on Google Play Store using Support Vector Machine and Naïve Bayes 

Methods. 

 

Sentiment analysis is an important approach in understanding user response to 

products and services. This study focuses on sentiment analysis of reviews of the 

Zalora application on the Google Play Store using the Support Vector Machine 

(SVM) and Naïve Bayes methods. Review data is extracted and classified into 

positive and negative categories. Support Vector Machine (SVM) and Naïve Bayes 

methods are used to predict sentiment from user reviews. The results of testing 

using the confusion matrix, the Support Vector Machine (SVM) algorithm produces 

an accuracy of 88%, precision 95%, recall 90%, and f1-score 92%, while the Naïve 

Bayes algorithm produces an accuracy of 82%, precision 99%, recall 81 %, and 

f1-score 88%. This research provides an in-depth understanding of user 

perceptions of the Zalora application and its relevance to the sentiment analysis 

method used. 

 

Keywords: Sentiment Analysis, Reviews, Applications, Zalora, Support Vector 

Machine (SVM), Naïve Bayes.
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