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ABSTRAK 

Adhisti Rahmadhani. 202010515137. Hubungan Self-

Consciousness Dengan Self-Presentation Karyawan Perhotelan Di Bekasi. 

Sektor pariwisata merupakan sektor tersier dimana preferensi 

wisatawan sangat ditentukan oleh tingkat kenyamanan. Salah satu hal yang 

dapat menarik pengunjung adalah bagaimana karyawan perhotelan 

menampilkan penampilan dengan baik, melalui penampilan diri yang 

profesional dan sesuai dengan standar industri, karyawan akan menyajikan 

diri mereka dengan percaya diri dan membangun kesan yang positif pada 

tamu dan pelanggan. Penelitian ini bertujuan untuk mengetahui apakah 

terdapat hubungan antara self-consciousnes dengan self-presentation pada 

karyawan perhotelan. Metode penelitian ini menggunakan pendekatan 

kuantitatif korelasional. Populasi penelitian ini adalah karyawan 

perhotelan di Bekasi. Pengambilan sampling menggunakan teknik 

accidental sampling 104 orang. Analisis data menggunakan Pearson’s 

Product Moment, pengumpulan data dilakukan melalui pengisian 

kuesioner melalui google form, Alat ukur yang digunakan yaitu skala self-

consciousness yang disusun berdasarkan dimensi self-consciousness 

menurut Fenigstein, Scheir & Buss (1975), dan skala self-presentation 

yang disusun berdasarkan dimensi self-presentation menurut Yang & 

Bradford Brown (2016). Teknik analisis data untuk menguji hipotesis 

menggunakan uji korelasi Pearson Product Moment. Hasil penelitian 

menunjukan bahwa terdapat hubungan positif signifikan antara self-

consciousness dengan self-presentation karyawan perhotelan di Bekasi 

dengan r sebesar 0,243 p value <0,013. Yang berarti semakin tinggi Self-

presentation, maka akan semakin tinggi juga Self-consciousness, 

begitupun sebaliknya. Diharapkan bagi peneliti selanjutnya melakukan 

penelitian serupa tidak hanya pada karyawan perhotelan. Selain itu, 

peneliti selanjutnya direkomendasikan untuk memperdalam faktor lainnya 

yang dinilai berhubungan dengan self-presentation untuk memperkaya 

kajian. Serta dapat memperluas jangkauan penelitian mulai dari lokasi, 

jumlah dan variasi subjek sehingga dapat melihat hasil secara menyeluruh.  

 

Kata kunci: Self-consciousness, Self-presentation, Karyawan Perhotelan.  
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ABSTRACT 

Adhisti Rahmadhani. 202010515137. The Relationship of Self-

Consciousness with Self-Presentation of Hospitality Employees in Bekasi. 

The tourism sector is a tertiary sector where tourist preferences are 

largely determined by the level of comfort. One of the things that can attract 

visitors is how hospitality employees present themselves well, through 

professional self-presentation and in accordance with industry standards, 

employees will present themselves confidently and build a positive impression 

on guests and customers. This study aims to determine whether there is a 

relationship between self-consciousness and self-presentation in hospitality 

employees. This research method uses a correlational quantitative approach. 

The population of this study were hospitality employees in Bekasi. Sampling 

using accidental sampling technique 104 people. Data analysis using Pearson's 

Product Moment, data collection was carried out through filling out a 

questionnaire via google form, the measuring instrument used was a self-

consciousness scale prepared based on the dimensions of self-consciousness 

according to Fenigstein, Scheir & Buss (1975), and a self-presentation scale 

prepared based on the dimensions of self-presentation according to Yang & 

Bradford Brown (2016). Data analysis techniques to test the hypothesis using 

the Pearson Product Moment correlation test. The results showed that there is a 

significant positive relationship between self-consciousness and self-

presentation of hospitality employees in Bekasi with an r of 0.243 p value 

<0.013. Which means the higher the self-presentation, the higher the self-

consciousness, and vice versa. It is hoped that future researchers will conduct 

similar research not only on hospitality employees. In addition, future 

researchers are recommended to deepen other factors that are considered 

related to self-presentation to enrich the study. And can expand the range of 

research ranging from location, number and variety of subjects so as to see the 

results as a whole.  

 

Keywords: Self-consciousness, Self-presentation, Hospitality Employees.  
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