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ABSTRAK

Fandika Surya Putra. 201910215171. Analisis Pengaruh Marketing Mix
Terhadap Keputusan Pembelian Pada Warung Makan Sate Solo Pak Parno.

Penelitian ini menjelaskan penggunaan metode kuantitatif. Penelitian ini
bertujuan untuk mengetahui seberapa besar pengaruh marketing mix terhadap
keputusan pembelian dengan Analisis Regresi Linier Berganda. Rumusan
masalahnya adalah seberapa besar pengaruh marketing mix yang terdiri dari produk,
harga, lokasi dan promosi terhadap keputusan pembelian konsumen secara parsial
dan variabel mana yang paling dominan mempengaruhi keputusan pembelian.
Penelitian ini bertujuan untuk mengetahui seberapa besar pengaruh marketing mix
terhadap keputusan pembelian konsumen di Warung Makan Sate Solo Pak Parno
secara parsial dan untuk mengetahui variabel mana yang paling dominan
mempengaruhi keputusan pembelian. Teknik pengumpulan data dilakukan dengan cara
pengisian kuisioner. Pengambilan sampel dilakukan dengan cara sampling jenuh yaitu
sampel dengan semua anggota populasi digunakan sebagai sampel. Jumlah responden
sebanyak 100 orang. Teknik analisa data yang digunakan adalah uji validitas, uji reliabilitas,
uji multikorelasi, uji asumsi klasik, analisis regresi berganda, uji parsial, uji simultan, dan
analisis koefisien determinasi. Hasil data menunjukkan bahwa nilai t hitung variabel harga
(27,735) > (1,980) sehingga Ho ditolak dan H2 diterima. Sedangkan t hitung variabel produk
(-2,376) < t tabel (1,980) sehingga Ho diterima dan H1 ditolak, variabel lokasi (1,241) <t
tabel (1,980) sehingga Ho diterima dan H3 ditolak. Dan promosi (-0,608) < t tabel (1,980)
sehingga Ho diterima dan H4 ditolak. Artinya variabel harga secara parsial berpengaruh
sedangkan variabel produk, lokasi dan promosi secara parsial tidak berpengaruh terhadap

variabel keputusan pembelian.

Kata kunci: Marketing Mix dan Keputusan Pembelian
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ABSTRACT

Fandika Surya Putra. 201910215171. Analysis of the Influence of Marketing
Mix on Purchasing Decisions at Pak Parno's Solo Sate Food Stall.

This research explains the use of quantitative methods. This research aims to
find out how much influence the marketing mix has on purchasing decisions using
Multiple Linear Regression Analysis. The next formulation is how much influence the
marketing mix consisting of product, price, location and promotion has on consumer
purchasing decisions partially and which variables most dominantly influence
purchasing decisions. This research aims to determine how much influence the
marketing mix has on consumer purchasing decisions at Warung Makan Sate Solo
Pak Parno partially and to find out which variables most dominantly influence
purchasing decisions. The data collection technique is carried out by filling out a
questionnaire. Sampling was carried out by means of saturated sampling, namely
with all members of the population used as samples. The number of respondents was
100 people. The data analysis techniques used are validity test, reliability test,
multicorrelation test, classical assumption test, multiple regression analysis, partial
test, simultaneous test, and analysis of the coefficient of determination. The data
results show that the t value of the price variable is (27.735) > (1.980) so that Ho is
rejected and H2 is accepted. Meanwhile, tcount of the product variable (-2.376) < t
table (1.980) so that Ho is accepted and H1 is rejected, location variable (1.241) <'t
table (1.980) so that Ho is accepted and H3 is rejected. And promotion (-0.608) < t
table (1.980) so Ho is accepted and H4 is rejected. This means that the price variable
partially has an influence while the product, location and promotion variables
partially have no influence on the purchasing decision variable.

Keywords: Marketing Mix and Purchasing Decisions
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