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ABSTRAK 

 

 Khoirun Niswatin Lestari Ningsih. 201410325174. Pengaruh Promosi 

Media Sosial Youtube dan Brand Equity Terhadap Intensi Pembelian Pada Produk 

Lipstik Maybelline (Studi Kasus Pada Konsumen Maybelline di Tambun Utara) 

 

 Saat ini penggunaan media sosial tertinggi adalah Youtube, setiap 

perusahaan berusaha mempromosikan produknya melalui akun media sosial 

Youtube. Penelitian ini bertujuan untuk mengetahui seberapa besar analisa tentang 

promosi media sosial Youtube dan Brand Equity (Brand Awareness, Brand Image 

dan Perceived Quality terhadap Intensi Pembelian Lipstik Maybelline di 

Kecamatan Tambun Utara Kabupaten Bekasi. Penelitian ini bersifat kuantitatif 

dengan menggunakan metode SEM berbasis PLS, menggunakan aplikasi 

SmartPLS dengan jumlah sampel berjumlah 100 responden ditentukan dengan 

rumus slovin. Berdasarkan hasil penelitian dapat disimpulkan bahwa, promosi 

media sosial Youtube tidak berpengaruh secara langsung terhadap intensi 

pembelian. Sedangkan brand awarenes, brand image dan perceived quality 

memiliki pengaruh secara langsung terhadap intensi pembelian lipstik Maybelline. 

 

Kata Kunci: Promosi Media Sosial. Youtube, Brand Equity, Brand Awareness, 

Brand Image, Perceived Quality. 
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ABSTRACT 

 

 Khoirun Niswatin Lestari Ningsih. 201410325174. Effect of Youtube 

Social Media Promotion and Brand Equity on Purchase Intention on Maybelline 

Lipstick Products (Case Study on Maybelline Consumers in North Tambun) 

 

Currently the highest use of social media is Youtube, every company tries to 

promote its products through Youtube social media accounts. This study aims to 

determine how much the analysis of the promotion of social media Youtube and 

Brand Equity (Brand Awareness, Brand Image and Perceicev Quality towards 

Maybelline Lipstick Purchase Intentions in North Tambun District, Bekasi 

Regency. This research is quantitative using the PLS-based SEM method, using 

the application SmartPLS with a total sample of 100 respondents was determined 

by Slovin formula.Based on the results of the study it can be concluded that, 

Youtube social media promotion has no direct effect on purchase intentions.While 

brand awareness, brand image and perceived quality have a direct influence on 

the purchase intention of Maybelline lipstick. 

 

Keywords: Social Media Promotion. Youtube, Brand Equity, Brand Awareness, 

Brand Image, Perceived Quality. 
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