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ABSTRAK

Nur Angel Bonita Mulyawati 201410325206. Pengaruh Promosi Penjualan dan
Citra Merek Terhadap Loyalitas Konsumen di Adidas Metropolitan Mall Bekasi.

Penelitian ini bertujuan untuk mengetahui Pengaruh Promosi Penjualan dan Citra
Merek Terhadap Loyalitas Konsumen. Jenis penelitian ini adalah kuantitatif
menggunakan metode kuantitatif dengan analisis regresi linear berganda, uji t dan
uji f. Penarikan sampel ditarik menggunakan simple random sampling, dimana
n=50. Hasil dari penelitian yang di dapat, menunjukan bahwa: Terdapat Pengaruh
parsial signifikan antara Promosi penjualan terhadap Loyalitas Konsumen Adidas
Metropolitan Mall Bekasi. Terdapat pengaruh parsial signifikan antara Citra Merek
terhadap Loyalitas Konsumen Adidas Metropolitan Mall Bekasi. Terdapat
Pengaruh signifikan dan positif secara simultan antara Promosi Penjualan dan Citra

Merek terhadap Loyalitas Konsumen Adidas Metropolitan Mall Bekasi.

Kata kunci : promosi penjualan, citra merek, loyalitas konsumen.
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ABSTRACT

Nur Angel Bonita Mulyawati 201410325206. The Influence of Sales Promotion and

Brand Image on Consumer Loyalty in Adidas Metropolitan Mall Bekasi.

This study aims to determine the effect of sales promotion and brand image on
consumer loyalty. The type of this research is quantitative using quantitative method
with multiple linear regression analysis, t test and f test. Sampling is drawn using
simple random sampling, where n = 50. The results of the research can show that: There
is a significant partial influence between the sales promotion on Adidas Metropolitan
Mall Bekasi Customer Loyalty. There is significant partial influence between Brand
Image to Adidas Metropolitan Mall Bekasi Consumer Loyalty. There is a significant
and simultaneous Influence simultaneously between Sales Promotion and Brand Image

to Adidas Metropolitan Mall Bekasi Consumer Loyalty.

Keywords: sales promotion, brand image, consumer loyalty.
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