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ABSTRAK

Rudi Saputra. 201410325230. Skiripsi dengan judul : Pengaruh Promosi
dan PerilakuKonsumen dalam Keputusan Pembelian Produk Asuransi Pada PT.
Mandiri AXA General Insurance area Jakarta Selatan, Depok, dan Bogor.
Penelitian ini bertujuan untuk mengetahui promosi yang diterapkan oleh PT.
Mandiri AXA General Insurance berpengaruh terhadap keputusan pembelian
produk Asuransi kendaraan bermotor, perilaku konsumen berpengaruh terhadap
pengambilan keputusan pembelian produk Asuransi kendaraan bermotor pada PT.
Mandiri AXA General Insurance, promeosi dan perilaku konsumen secara Bersama
— sama berpengaruh terhadap keputusan pembelian Asuransi Kendaraan Bermotor
pada PT. Mandiri AXA General Insurance. Penelitian ini dilakukan di PT.
Mandiri AXA General Insurance pada bulan Maret sampai dengan Mei 2018.
Metode analisis vang digunakan adalah metode kuantitatif meliputi uji kuvalitas
data, uji asumsi klasik, dan pengujian hipotesis. Berdasarkan uji instrument,
indikator-indikator bersifat valid dan reliabel. Pada uji asumsi klasik fidak ada
gejala multikolonieritas, tidak terjadi heterokedastisitas, dan data berdistribusi
secara normal. Koefisien determinasi menunjukkan angka sebesar 0,183 yang
mempunyai arti variabel keputusan pembelian dipengaruhi oleh variable promosi
dan perilaku konsumen sebesar 18,3%. Berdasarkan Hasil penelitian Regresi
Linier Berganda, uji t dan uji F menunjukkan bahwa promosi dan perilaku
konsumen berpengaruh positif dan signifikan terhadap keputusan pembelian
produk asuransi kendaaan bermotor PT. Mandiri AXA General Insurance.

Kata kunei: promosi, perilakukonsumen, keputusanpembelian.
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ABSTRACT

Rudi Saputra. 201410325230, Skiripsiwith title: Influence of promotion
and consumer behavior in purchasing decision on insurance products at PT.
Mandiri AXA General Insurance in South Jakarta Area, Depok, and Bogor. This
study aims to determine whether the promotion is applied by PT. Mandiri AXA
General Insurance has an effect on the purchasing decision of motor vehicle
insurance product and also to know How Does consumer behavior have an effect
on purchasing decision making product motor vehicle insurance at PT. Mandiri
AXA General Insurance and knowing whether promotions and consumer behavior
together have an effect on purchasing decisions. This research was conducted at
PT. Mandiri AXA General Insurance from March to May 2018. The method of
analysis used quantitative methods include data quality test, classical assumption
test, and Inphotesistesting, Based on the instrument test, the indicators are valid
and reliable. In the classical assumption test there are no symptoms of
muiticotlinearity, no helerokedastisitas, and data are normally distributed.
Coefficient of determination shows the number of 0,183 which means the purchase
decision variable are influenced by the variable promotion and consumer
behavior of 18,3%. Based on mudtiple linier regression, t fest and [ test showed
that the promotion and consumer behavior have a positive and significant effect
en the purchase decision of motor vehicle insurance products PT. Mandiri AXA
General Insurance.

Keywords: Promotion, Consumer Behavior, Purchasing Decision..
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