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ABSTRAK

Afif Maulana Ibrahim 202320151010 Penelitian ini bertujuan untuk
menganalisis pengaruh promosi, kualitas layanan, dan kualitas produk terhadap
harga kompetitif dan keputusan pembelian, baik secara langsung maupun melalui
variabel intervening harga kompetitif pada PT OGZ Research and Publishing.
Metode penelitian menggunakan pendekatan kuantitatif dengan uji path analysis
untuk mengukur hubungan antar variabel. Data dikumpulkan melalui kuesioner
yang diisi oleh responden terkait operasional dan pemasaran perusahaan. Hasil
penelitian menunjukkan bahwa promosi, kualitas layanan, dan kualitas produk
memiliki pengaruh signifikan terhadap harga kompetitif. Harga kompetitif, pada
gilirannya, berperan sebagai mediator yang memperkuat hubungan variabel-
variabel tersebut terhadap keputusan pembelian. Namun, promosi tidak memiliki
pengaruh langsung terhadap keputusan pembelian, sementara kualitas layanan
menunjukkan pengaruh negatif terhadap keputusan pembelian. Sebaliknya, kualitas
produk memiliki pengaruh yang signifikan dan positif terhadap keputusan
pembelian. Kesimpulannya, strategi peningkatan kualitas produk dan layanan, serta
penetapan harga yang kompetitif, merupakan kunci dalam menciptakan keputusan
pembelian bagi PT OGZ Research and Publishing di pasar.

Kata Kunci : Promosi, Kualitas Layanan, Kualitas Produk, Harga Kompetitif
dan Keputusan pembelian.
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ABSTRACT

Afif Maulana Ibrahim 202320151010 This study aims to analyze the effect
of promotion, service quality, and product quality on competitive pricing and
Purchase decision, either directly or through the Intervening variable of
competitive pricing at PT OGZ Research and Publishing. The research method uses
a quantitative approach with a path analysis test to measure the relationship
between variables. Data were collected through questionnaires filled out by
respondents related to company operations and marketing. The results showed that
promotion, service quality, and product quality have a significant influence on
competitive pricing. Competitive pricing, in turn, acts as a mediator that
strengthens the relationship of these variables to Purchase decision. However,
promotion has no direct influence on Purchase decision, while service quality
shows a negative influence on Purchase decision. In contrast, product quality has
a significant and positive influence on Purchase decision. In conclusion, the
strategy of improving product and service quality, as well as competitive pricing,
is key in creating a Purchase decision for PT OGZ Research and Publishing in the
market.

Keywords: Promotion, Service Quality, Product Quality, Competitive Price
and Purchase decision.
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