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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh persepsi harga, lokasi, dan
brand image terhadap keputusan pembelian, baik secara langsung maupun melalui
variabel moderasi minat beli pada pembelian property syariah diwilayah bekasi.
Metode penelitian menggunakan pendekatan kuantitatif dengan uji path analysis
untuk mengukur hubungan antar variabel. Data dikumpulkan melalui kuesioner
yang diisi oleh responden terkait operasional dan pemasaran perusahaan.

Hasil penelitian menunjukkan bahwa persepsi harga, lokasi, dan brand image
memiliki pengaruh signifikan terhadap keputusan pembelian. Minat beli, berperan
sebagai mediator yang memperkuat hubungan variabel-variabel tersebut dalam
menentukan keputusan pembelian. Namun, persepsi harga tidak memiliki pengaruh
langsung terhadap minat beli, sementara lokasi menunjukkan pengaruh negatif
terhadap minat beli. Sebaliknya, brand image memiliki pengaruh yang signifikan
dan positif terhadap keputusan pembelian.

Kesimpulannya, strategi penetapan harga,lokasi dan brand image merupakan kunci
dalam menciptakan keunggulan minat belli bagi penentuan keputusan pembelian
property syariah di wilayah Bekasi.

Kata Kunci : Persepsi Harga,Lokasi, Brand Image, Minat Beli dan Keputusan
Pembelian.
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ABSTRACT

This research aims to analyze the influence of perceived price, location and brand
image on purchasing decisions, both directly and through moderating variables of
purchasing interest in purchasing sharia property in the Bekasi area. The research
method uses a quantitative approach with path analysis tests to measure the
relationship between variables. Data was collected through questionnaires filled
out by respondents regarding company operations and marketing.

The research results show that perceptions of price, location and brand image have
a significant influence on purchasing decisions. Purchase interest acts as a
mediator that strengthens the relationship between these variables in determining
purchasing decisions. However, price perception does not have a direct influence
on buying interest, while location shows a negative influence on buying interest.
On the other hand, brand image has a significant and positive influence on
purchasing decisions.

In conclusion, pricing strategies, location and brand image are the keys to creating
superior buying interest in determining sharia property purchasing decisions in the
Bekasi area.

Keywords: Price Perception, Location, Brand Image, Purchase Interest and
Purchase Decision.
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