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ABSTRAK

Rismawati Ramadhania.202110325378.Pengaruh citra merek dan kualitas
produk terhadap kepuasan pelanggan melalui keputusan pembelian Teh Pucuk
Harum di Kota Bekasi.Tujuan dari penelitian ini ialah untuk mengetahui pengaruh
Citra Merek dan Kualitas Produk sebagai faktor yang mempegaruhi Keputusan
Pembelian seta Kepuasan Pelanggan pada Teh Pucuk Harum. Penelitian ini
mempergunakan pendekatan kuantitatif melalui teknik Accidental Sampling untuk
pengambilan sampel. Sebanyak 135 masyarakat di kota bekasi yang memfokuskan
di bekasi utara yang pernah menggunakan produk Teh Pucuk Harum menjadi
sampel penelitian. Pemeriksaan data mempergunakan metode SEM Partial Least
Square (PLS) pada SmartPLS 4.0. Temuan penelitian mengungkapkan hal — hal
berikut: 1.) Citra Merek berpengaruh signifikan terhadap Keputusan Pembelian, 2.)
Citra Merek berpengaruh signifikan terhadap Kepuasan Pelanggan, 3.) Kualitas
Produk berpengaruh signifikan terhadap Keputusan Pembelian, 4.) Kualitas Produk
tidak berpengaruh signifikan terhadap Kepuasan Pelanggan, 5.) Keputusan
Pembelian berpengaruh signifikan terhadap Kepuasan Pelanggan.

Kata Kunci: Citra Merek, Kualitas Produk, Keputusan Pembelian, Kepuasan
Pelanggan.
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ABSTRACT

Rismawati Ramadhania. 202110325378. The influence of brand image and
product quality on customer satisfaction through purchasing decisions for Pucuk
Harum Tea in Bekasi City. The aim of this research is to determine the influence of
Brand Image and Product Quality as factors that influence purchasing decisions
and customer satisfaction with Pucuk Harum Tea. This research uses a quantitative
approach through the Accidental Sampling technique for sampling. A total of 135
people in the city of Bekasi who focused on North Bekasi who had used Teh Pucuk
Harum products were the research samples. Data examination uses the Partial
Least Square (PLS) SEM method on SmartPLS 4.0. The research findings reveal the
following: 1.) Brand Image has a significant effect on Purchasing Decisions, 2.)
Brand Image has a significant effect on Customer Satisfaction, 3.) Product Quality
has a significant effect on Purchasing Decisions, 4.) Product Quality has no
significant effect on Customer Satisfaction, 5.) Purchasing Decisions has a
significant effect on Customer Satisfaction.

Keywords: Brand Image, Product Quality, Purchasing Decisions, Customer
Satisfaction.
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