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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis bagaimana celebrity 

endorsement dalam review produk Skintific di platform TikTok terhadap keputusan 

pembelian pada Generasi Z. Fokus penelitian ini adalah pada pengguna produk 

Skintific di wilayah Bekasi. Metode penelitian yang digunakan adalah kualitatif, 

dengan pendekatan studi kasus. Data dikumpulkan melalui wawancara mendalam 

dengan 15 informan yang merupakan pengguna Skintific dan aktif mengikuti 

review produk di TikTok. Hasil penelitian menunjukkan bahwa celebrity 

endorsement dalam review produk Skintific di TikTok memiliki pengaruh positif 

dan signifikan terhadap keputusan pembelian pada Generasi Z. Penelitian ini 

memberikan pemahaman mendalam mengenai bagaimana celebrity endorsement 

dalam review produk di TikTok mempengaruhi persepsi, sikap, dan akhirnya 

keputusan pembelian Generasi Z terhadap produk Skintific.  

Kata Kunci : Celebrity Endorsement, Review Produk, TikTok, Keputusan 

Pembelian, Generasi Z, Skintific, Studi Kasus, Kualitatif, Bekasi 
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ABSTRACT 

This study aims to analyze the influence of celebrity endorsement in Skintific 

product reviews on the TikTok platform on purchasing decisions in Generation Z. 

The focus of this research is on users of Skintific products in the Bekasi area. The 

research method used is qualitative, with a case study approach. Data was collected 

through in-depth interviews with 15 informants who are Skintific users and actively 

follow product reviews on TikTok. The results of the study indicate that celebrity 

endorsement in Skintific product reviews on TikTok has a positive and significant 

influence on purchasing decisions in Generation Z. This study provides an in-depth 

understanding of how celebrity endorsement in product reviews on TikTok influence 

the perceptions, attitudes, and ultimately purchasing decisions of Generation Z 

towards Skintific product. 

Keywords : Celebrity Endorsement, Product Review, TikTok, Purchase Decision, 

Generation Z, Skintific, Case Study, Qualitative, Bekasi  

Analisis Celebrity.., Tami Nazua Putri, Fakultas Ekonomi dan Bisnis, 2025



 
 

ix 
 

DAFTAR ISI 

 

LEMBAR PERSETUJUAN PEMBIMBING ...................................................... i 

LEMBAR PENGESAHAN .................................................................................. ii 

KATA PENGANTAR ........................................................................................... iv 

ABSTRAK ........................................................................................................... vii 

ABSTRACT ......................................................................................................... viii 

DAFTAR ISI ......................................................................................................... ix 

DAFTAR TABEL ................................................................................................ xii 

DAFTAR GAMBAR .......................................................................................... xiii 

DAFTAR LAMPIRAN ...................................................................................... xiv 

BAB I  PENDAHULUAN ..................................................................................... 1 

1.1 Latar Belakang ........................................................................................ 1 

1.2 Fokus Penelitian .................................................................................... 14 

1.3 Tujuan Penelitian................................................................................... 14 

1.4 Manfaat Penelitian ................................................................................ 14 

1.5 Sistematika Penulisan ........................................................................... 15 

BAB II TELAAH PUSTAKA ............................................................................. 17 

2.1Telaah Teoritis .............................................................................................. 17 

2.1.1 Pengertian Review (Ulasan) Produk ..................................................... 17 

2.1.2 Tujuan Review Produk .......................................................................... 18 

2.1.3 Manfaat Review Produk ........................................................................ 18 

2.1.4 Indikator Review Produk ....................................................................... 19 

2.2 Celebrity Endorsement ................................................................................ 19 

2.2.1 Pengertian Celebrity Endorsement ....................................................... 19 

Analisis Celebrity.., Tami Nazua Putri, Fakultas Ekonomi dan Bisnis, 2025



 
 

x 
 

2.2.2 Indikator Celebrity Endorsement .......................................................... 20 

2.2.3 Faktor-Faktor Pemilihan Celebrity Endorsement ................................. 22 

2.2.4 Tujuan dan Manfaat Celebrity Endorsement ........................................ 23 

2.3 TikTok .......................................................................................................... 24 

2.3.1 Pengertian TikTok ................................................................................. 24 

2.4 Keputusan Pembelian .................................................................................. 24 

2.4.1 Pengertian Keputusan Pembelian ......................................................... 24 

2.4.2 Dimensi Keputusan Pembelian ............................................................. 27 

2.4.3 Faktor-Faktor Keputusan Pembelian .................................................... 28 

2.4.4 Indikator Keputusan Pembelian ............................................................ 30 

2.5 Telaah Empiris ............................................................................................. 31 

2.5.1 Penelitian Terdahulu ............................................................................. 31 

BAB III  METODE PENELITIAN ................................................................ 36 

3.1 Desain Penelitian ..................................................................................... 36 

3.2 Tempat dan Waktu Penelitian .................................................................. 36 

3.3 Situasi Sosial ............................................................................................ 37 

3.4 Informan (key informan) .......................................................................... 38 

3.5 Teknik Pengambilan Data ........................................................................ 39 

3.6 Metode Analisis Data ............................................................................... 40 

3.7 Protokol Wawancara ................................................................................ 41 

BAB IV HASIL DAN PEMBAHASAN ............................................................. 45 

4.1 Profil Perusahaan Skintific .......................................................................... 45 

4.1.1 Sejarah Perusahaan Skintific ................................................................ 45 

4.1.2 Visi & Misi Perusahaan Skintific .......................................................... 48 

4.2  Deskripsi Data Penelitian ........................................................................... 49 

Analisis Celebrity.., Tami Nazua Putri, Fakultas Ekonomi dan Bisnis, 2025



 
 

xi 
 

4.2.1 Profil Informan ..................................................................................... 49 

4.2.2 Deskripsi Proses Pengumpulan Data .................................................... 50 

4.3  Analisis Data Penelitian .............................................................................. 51 

4.3.1 Penggunaan TikTok dan Ketertarikan Skincare Pada Generasi Z ........ 51 

4.3.2 Peran Celebrity Endorsement di TikTok Terhadap Keputusan Pembelian 

Produk Skincare Pada Generasi Z di Bekasi ................................................. 68 

4.3.3 Review Produk di TikTok Terhadap Keputusan Pembelian .................. 91 

4.4 Pembahasan ................................................................................................ 116 

BAB V PENUTUP ............................................................................................. 121 

5.1 Kesimpulan ................................................................................................ 121 

5.2 Keterbatasan .............................................................................................. 122 

5.3 Saran .......................................................................................................... 122 

DAFTAR PUSTAKA......................................................................................... 126 

LAMPIRAN ....................................................................................................... 126 

 

Analisis Celebrity.., Tami Nazua Putri, Fakultas Ekonomi dan Bisnis, 2025



 
 

xii 
 

DAFTAR TABEL  

Tabel 2.1 Penelitian Terdahulu .............................................................................. 31  

Tabel 3.1 Data Informan Penelitian ...................................................................... 38 

Tabel 3.2 Naskah Wawancara ............................................................................... 41  

Tabel 4.1 Karakteristik Informan .......................................................................... 50 

 

  

Analisis Celebrity.., Tami Nazua Putri, Fakultas Ekonomi dan Bisnis, 2025



 
 

xiii 
 

DAFTAR GAMBAR  

Gambar 1.1 Pengguna Sosial Media Terbanyak 2024 ............................................ 3 

Gambar 1.2 Kategori Produk Kecantikan Populer 2024 ......................................... 4 

Gambar 1.3 Pengguna TikTok Tertinggi ................................................................. 6 

Gambar 1.4 Sandrinna Michelle ............................................................................. 7 

Gambar 1.5 Fujianti Utami Putri ............................................................................. 8 

Gambar 1.6 Brand Ambassador Pria Skintific Indonesia ....................................... 9 

Gambar 1.7 Brand Ambassador Wanita Skintific Indonesia ................................ 10 

Gambar 1.8 Gambar Produk Skintific .................................................................... 11  

Gambar 4.1 Logo Skintific .................................................................................... 45 

  

Analisis Celebrity.., Tami Nazua Putri, Fakultas Ekonomi dan Bisnis, 2025



 
 

xiv 
 

DAFTAR LAMPIRAN  

 

Lampiran 1   Lembar Persetujuan Dosen Pembimbing 

Lampiran 2   Lembar Pengesahan 

Lampiran 3   Lembar Pernyataan 

Lampiran 4   Dokumentasi Informan 

Lampiran 5   Uji Plagiarisme Skripsi 

Lampiran 6   Uji Referensi Skripsi 

Lampiran 7   Kartu Konsultasi Bimbingan Skripsi 

Lampiran 8   Daftar Riwayat Hidup  

Analisis Celebrity.., Tami Nazua Putri, Fakultas Ekonomi dan Bisnis, 2025


	01-202110325050-Cover.pdf (p.1)
	02-202110325050-Lembar Persetujuan Pembimbing.pdf (p.2)
	03-202110325050-Lembar Pengesahan.pdf (p.3)
	04-202110325050-Lembar Pernyataan.pdf (p.4)
	05-202110325050-Kata Pengantar.pdf (p.5-7)
	06-202110325050-Abstrak.pdf (p.8)
	07-202110325050-Abstract.pdf (p.9)
	08-202110325050-Daftar Isi.pdf (p.10-12)
	09-202110325050-Daftar Tabel.pdf (p.13)
	10-202110325050-Daftar Gambar.pdf (p.14)
	11-202110325050-Daftar Lampiran.pdf (p.15)



