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ABSTRAK 
 

Zidan Hoerul Mutazam. 202110325347. Pengaruh Kualitas Produk dan 

Persepsi Harga terhadap Keputusan Pembelian pada E-Commerce Shopee di Bekasi 

Utara.  

 Penelitian ini bertujuan untuk menganalisis pengaruh kualitas produk dan 

persepsi harga terhadap keputusan pembelian di E-Commerce Shopee. Penelitian 

ini menggunakan metode kuantitatif dengan pendekatan eksplanatori dan desain 

penelitian cross-sectional. Sampel penelitian terdiri dari jumlah responden yang 

dipilih menggunakan teknik Accidental sampling. Instrumen penelitian berupa 

kuesioner yang telah diuji validitas dan reliabilitasnya. Analisis data dilakukan 

menggunakan metode Partial Least Squares (PLS) dengan bantuan software 

SmartPLS 3. Hasil penelitian menunjukkan bahwa: 1) kualitas produk berpengaruh 

signifikan terhadap keputusan pembelian, 2) persepsi harga berpengaruh signifikan 

terhadap keputusan pembelian, 3) kualitas produk dan persepsi harga secara 

simultan berpengaruh signifikan terhadap keputusan pembelian di E-Commerce 

Shopee. 

Kata kunci: Kualitas Produk, Persepsi Harga, Keputusan Pembelian, E-Commerce, 

Shopee. 
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ABSTRACT 

 

 Zidan Hoerul Mutazam. 202110325347. The Influence of Product Quality 

and Price Perception on Purchase Decisions in E-Commerce Shopee in North 

Bekasi. 

 This study aims to analyze the influence of product quality and price 

perception on purchase decisions in Shopee E-Commerce. This research employs 

a quantitative method with an explanatory approach and a cross-sectional research 

design. The research sample consists of number respondents selected using 

Accidental sampling technique. The research instrument is a questionnaire that has 

been tested for validity and reliability. Data analysis is conducted using the Partial 

Least Squares (PLS) method with the help of SmartPLS 3.0 software. The results 

show that: 1) product quality significantly affects purchase decisions, 2) price 

perception significantly affects purchase decisions, and 3) product quality and 

price perception simultaneously have a significant effect on purchase decisions in 

Shopee E-Commerce. 

Keywords: Product Quality, Price Perception, Purchase Decision, E-Commerce, 

Shopee. 
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