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ABSTRAK 

 

Novie Rustikasari 201210415015. Hubungan Penggunaan Lee Min Ho Sebagai 

Brand Ambassador Iklan Luwak White Koffie Dengan Minat Membeli Anggota 

Korean Culture Center. 

Penelitian ini membahas mengenai hubungan penggunaan Lee Min Ho sebagai brand 

ambassador iklan Luwak White Koffie dengan minat membeli anggota Korean 

Culture Center. Penelitian ini merupakan penelitian kuantitatif korelasional dengan 

menggunakan metode survey dengan menggunakan teori kredibilitas sumber. 

Penelitian ini menggunakan uji korelasi Kendall Tau Penelitian ini bertujuan untuk 

mengetahui adakah hubungan antara brand ambassador dengan minat membeli. 

Brand ambassador memiliki beberapa indikator yaitu daya tarik, keahlian, 

kepercayaan, kekuatan. Indikator inilah yang akan diteliti apakah terdapat hubungan 

dengan minat membeli pada anggota Korean Culture Center. Responden dalam 

penelitian ini adalah anggota Korean Culture Center sebanyak 99 orang. Hasil dari 

penelitian ini diketahui bahwa tingkat korelasi antara variabel X1 daya tarik dengan 

variabel Y Minat membeli terdapat hubungan yang sangat kuat (0,757). Korelasi 

variabel X2 Keahlian dengan variabel Y Minat Membeli sebesar 0,771 yang berarti 

memiliki tingkat hubungan yang sangat kuat. Korelasi variabel X3 kepercayaan 

dengan variabel Y Minat membeli sebesar 0,712 terdapat hubungan yang sangat kuat. 

Korelasi variabel X4 kekuatan dengan variabel Y Minat membeli 0,748 tingkat 

hubungan sangat kuat. Saran terkait hasil penelitian, dalam menentukan brand 

ambassador adalah memperhatikan indikator dan kredibilitas sebagai  brand 

ambassador agar memiliki hubungan yang kuat antar brand ambassador yang 

digunakan dengan minat membeli. 

Kata Kunci: 

Hubungan Penggunaan, Brand Ambassador, Minat Membeli. 
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ABSTRACT 

 

Novie Rustikasari 201210415015. Relations the use of Lee Min Ho as the brand 

ambassador advertising Luwak White Koffie with interest in buying a member of 

Korean Culture Center. 

Research discussed on the relationship the use of Lee Min Ho as the brand 

ambassador advertising Luwak White Koffie with interest in buying a member of 

Korean Culture Center .The research is research quantitative correlational by using 

the method survey by using the theory credibility source .This research using the 

correlation kendall Tau this study attempts to know is there any the relationship 

between brand ambassador with interest in buying .Brand ambassador having some 

indicators that is attractiveness, expertise, trust,  power. Indicators this is what would 

check whether there is a relationship with interest in buying for the members of the 

Korean Culture Center .Respondents in this research is a member of Korean Culture 

Center 99 people. The result of this research be seen that the correlation between 

variables X1 attractiveness variable y interest in buying there are a very strong  0,757 

.Correlation variable X2 expertise variable y interest in buying of  0,771 which means 

to have a very strong relationships .Correlation variable X3 a trust by variable Y 

interest in buying of  0,712 there are a very strong .Correlation variable X4 the power 

with variable Y interest in buying  0,748 level relations very strong .Advice related 

the results of the study , in determining brand ambassador is take notice indicators 

and credibility as the brand ambassador so as to have strong relationship between 

brand ambassador used with interest in buying . 

Keywords:  

Relations use, Brand ambassador, Interest in buying . 
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