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ABSTRAK

Novie Rustikasari 201210415015. Hubungan Penggunaan Lee Min Ho Sebagai
Brand Ambassador lklan Luwak White Koffie Dengan Minat Membeli Anggota
Korean Culture Center.

Penelitian ini membahas mengenai hubungan penggunaan Lee Min Ho sebagai brand
ambassador iklan Luwak White Koffie dengan minat membeli anggota Korean
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ABSTRACT

Novie Rustikasari 201210415015. Relations the use of Lee Min Ho as the brand
ambassador advertising Luwak White Koffie with interest in buying a member of
Korean Culture Center.

Research discussed on the relationship the use of Lee Min Ho as the brand
ambassador advertising Luwak White Koffie with interest in buying a member of

the method survey by using thgfth€ dibility source .This research using the
correlation kendall Tau this now is there any the relationship
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