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ABSTRAK

Nurwinda, 201210415033. Skripsi ini berjudul Peran Komunikasi
Antarpribadi Personal Selling Dalam Memasarkan Produk dan Jasa layanan
Internet & TV Cable Serta Pelayanan Informasi yang diberikan oleh MyRepublic
Komunikasi antarpribadi personal selling yang dipasarkan sales promotion
kepada pelanggan dengan tahapan awal opening (Perkenalan) membangun
kepercayaan sehingga memunculkan rasa nyaman, selanjutnya masuk kedalam

gambaran tentang keuntu Anditerima oleh pelanggan dengan
demikian alasan pelangga I A dyRepublic dalam faktor manfaat
Adanya kebutuhan, ser ik A n“budaya yang mengakar pada
peningkatan  kualita MyRepuinc menyediakan

layanannya. Peneliti alitatif dengan pendekatan
an lan-ini~adalah Sales Promotion dan
pelanggan MyRep, i igh Teknik péngl "" : puti wawancara, observasi
dan dokumentasi. ayang-di ahgumpulan data, reduksi
data, display da an. Kemudian teknik
keabsahan data ‘ Unak langulasi  metode. Hasil
menunjukkan bah Kasi ?i'n terjadi fpada Sales Promotion
meliputi sumber k g ;

Kata kunci : Komunikasi Antarpribadi-Personal Selling,Pelayanan
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ABSTRACT

Nurwinda, 201210415033. The role of communication antarpribadi personal
selling in marketing products and services internet service & tv cable and services
information provided by MyRepublic communication antarpribadi personal
selling who marketed sales promotion to customers by initial phase opening of
(the contact between) build confidence so that gave rise to think comfortable, next
into probing namely digging in and getting information needs prospective
customers), sales promotion gives purpose to potential customers with give a
description of profits that the eceive by the subscribers thus reason
customers would like to subs e myrep n m factors the benefits of the needs,
and has a value and cultu . {F ﬂnpr g the quality of the community
anywhere myrepublic pr ds\s ViCg ch in a qualitative descriptive
with the approach. T ofman re rch is sales promotion and
customers myrepublig : overing interview, observation
and documentation. %% Qfa collection, reduction data,
ri

display data, verific Then the validity of data
techniques used us n% ; S ow that communication
process that occurs™in sales‘l romuon ir source of communicator,
message, in a delivery, e ’

] %
Keywords: Communica ion*Ah‘tarp sadi, Pe §Qr1al8lli g, Service
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