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ABSTRAK

Icha Rahmadhani Puteri. 201510325235. Pengaruh [Internal
Marketing, Kepuasan Kerja dan Komitmen Organisasional terhadap Kepuasan
Pelanggan Gula Rafinasi PT Andalan Furnindo.

Penelitian ini bertujuan untuk mengetahui Pengaruh [Internal
Marketing, Kepuasan Kerja dan Komitmen Organisasional terhadap Kepuasan
Pelanggan Gula Rafinasi PT Andalan Furnindo. Sampel penelitian yang
digunakan dalam penelitian ini yaitu pelanggan gula rafinasi PT Andalan
Furnindo yaitu perusahaan industri makanan dan minuman. Data yang digunakan
dalam penelitian ini adalah data primer yang didapatkan melalui penyebaran
kuesioner ke responden perusahaan industri makanan dan minuman. Berdasarkan
data penelitian Uji t dan Uji F, hasil dari Uji Hipotesis menunjukkan bahwa
adanya pengaruh positif Internal Marketing secara parsial dan signifikan terhadap
Kepuasan Pelanggan, adanya pengaruh positif Kepuasan Kerja secara parsial dan
signifikan terhadap Kepuasan Pelanggan, adanya pengaruh positif Komitmen
Organisasional secara parsial dan signifikan terhadap Kepuasan Pelanggan,
adanya pengaruh positif Internal Marketing, Kepuasan Kerja dan Komitmen

Organisasional secara simultan dan signifikan terhadap Kepuasan Pelanggan.

Kata kunci (sentence case) : Internal Marketing, Kepuasan Kerja, Komitmen

Organisasional, Kepuasan Pelanggan
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ABSTRACT

Icha Rahmadhani Puteri. 201510325235. Effect of Internal Marketing, Job
Satisfaction and Organizational Commitment on Customer Satisfaction of
Refined Sugar at PT Andalan Furnindo.

This research purpose to determine the Effect of Internal Marketing, Job
Satisfaction and Organizational Commitment on PT Andalan Furnindo's Refined
Sugar Satisfaction. The research sample used in this study was refined sugar
customers of PT Andalan Furnindo, a food and beverage industry company. The
data used in this study are primary data obtained through questionnaires to
respondents of food and beverage industry companies. Based on research data t
test and F test, the results of the Hypothesis Test show that there is a positive and
partial influence of Internal Marketing on Customer Satisfaction, the positive
influence of Job Satisfaction partially and significant on Customer Satisfaction,
the positive and partial influence of Organizational Commitment towards
Customer Satisfaction, there is a positive influence of Internal Marketing, Job
Satisfaction and Organizational Commitment simultaneously and significantly to

Customer Satisfaction.

Sentence case : Internal Marketing, Job Satisfaction, Organizational

Commitment, Customer Satisfaction.
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