
DAFT AR PUST AKA 

Aaker, J.L. ( 1997). Dimensions of Brand Personality. Journal of .Markeling 
Research, 34(3), 347-356. 

Aaker, J.L. , V. Benet-Martinez & J. Garolera (2001). Consumption Symbols as 
Carriers of Culture: A Study of Japanese and Spanish Brand Personality 
Constructs. Journal of Personality and Social Psychology, 81 (3), 492-508. 

Asmai Ishak (2005), Pentingnya Kepuasan Konsumen Dan Jmplementasi Strategi 
Pemasarannya, Siasat Bisnis Edisi Khusus JSB On Marketing. 

Austin, J.R., J.A. Siguaw & A.S. Mattila (2003). An Assessment of the Aaker 
Brand Personality Framework: Method, Measurement and Conceptual Issues. 
Journal of Strategic Marketing, 1 1 (2), 77-92. 

Azoulay, A. & J.N. Kapferer (2003). Do Brand Personality Scales Really Measure 
Brand Personality? Journal of Brand Management, 11(2), 143-155. 

Bosnjak, M., V. Bochmann & T. Hufschmidt(2007). Dimensions of Brand 
Personality Attributions: A Person-Centric Approach in the German Cultural 
Context. Social Behavior and Personality: An International Journal, 35(3), 
303-16. 

Browne, M.W. & R. Cudeck (1993). Alternative Ways of Assessing Model fit. In 
K.A. Bollen & J.S. Long (Eds.), Testing Structural Equation Models (pp.l36-
162). Newbury Park, CA: Sage Pubiications. 

Edy, Prastyo, 2007, Pengaruh Keragaman Produk dan Pelayanan Terhadap 

Loyalitas Konsumen pada Swalayan Assgros Sartika Gemolong Sragen, 

Universitas Negeri Semarang. 

Engel, James F., dan Roger D. Blacwel, 1995, Perilaku Konsumen, Edisi 

Keenam, Jakarta, Binarupa Aksara 

Engel, J.F; R.D. Blackwell, & P.W. Miniard (1993), Consumer Behavior, Florida, 
The Dryden Press, Edisi Tujuh. 

Firdaus Cahyadi, Hemat energi & kebijakan infrastruktur, 
transportasi, http://www .unisosdem.org/ 

Fornell, C. & D.F. Larker (1981 ). Evaluating Structural Equation Models with 
Unobservable Variables and Measurement Error. Journal of Marketing 
Research, 18(1), 39-50. 

115 

Analisis Kepuasan..., Edy Soesanto, Magister Manajemen 2011



Freling, T.H. & L.P. Forbes (2005). An Empirical Analysis of the Brand 
Personality Effect. Journal ofProduct & Brand Management, 14(7), 404-4 I 3. 

Ghozali, Imam, 2005, Aplikasi Analisis Multivariate dengan Program 
SPSS, Badan Penerbit Universitas Diponegoro, Semarang 

Govers, P.C.M. & J.P.L. Schoorrnans (2005). Product Personality and Its 
Influence on Consumer Preference. Journal of Consumer Marketing, 22(4), 
189-197. 

Green Jr, Kenneth W., R Anthony Inman, Gene Brown, T Hillman Willis, 2005, 

Market Orientation: Relation to Structure and Performance, The Journal of 

Business & Industrial Marketing, Santa Barbara: 2005. Vol. 20, Iss. 6; 

pg. 276, 9 pgs 

Han, 1. K., N. Kim, and R. K. Srivastava, 1998, Market Orientation and 

Organizational Performance: Is Innovation the Missing Link?, Journal of 

Marketing, Vol 624, 30-45 

Harris, F. & L. DeChematony (2001). Corporate Branding and Corporate Brand 
Performance. European Journal of Marketing, 3 5(3/4), 441-456. 

Hawkin, D .l; R.J. Best, & K..A. Coney (1992), "Consumer Behavior: Implication 
for Marketing Strategy", Texas, Business Publication Inc., Edisi Lima. 

Hayes, J.B., B.L. Alford, L. Silver & R.P. York (2006). Looks Matter m 
Developing Consumer-Brand Relationships. Journal of Product & Brand 
Management, 15(5), 306-315. 

Jurusan Ekonomi Manajemen, Fakultas Ekonomi- Universitas Kristen Petra 
http://puslit.petra.ac.id/journals/management/ 

Keller, K. (1993). Conceptualizing, Measuring, and Managing Customer-Based 
Brand Equity. Journal of Marketing, 57, 1-22. 

Keller, K.L. (1998). Strategic Brand Management: Building, Measuring, and 
Managing Brand Equity. Upper Saddle River, NJ: Prentice-Hall, pp. 145-146 

Kim, H-G., J-H. Kim & Y-J. Kim (2007). The Influence of Store Environment on 
Service Brand Personality and Repurchase Intention. Journal of Global 
Academy of Marfr.eting Science, 17( 4), 141-173. 

Kim, Y-E., J-W. Lee &Y-G. Lee (2008). Relationship between Brand Personality 
and the Personality of Consumers, and Its Application to Corporate Branding 
Strategy. Journal of Global Academy of Marketing Science, 18(3), 27-57. 

116 

Analisis Kepuasan..., Edy Soesanto, Magister Manajemen 2011



Kotler, Phillip, & Armstrong, Gary, 1991 , Principles of Marketing, 51
h edition, 

Engelwood Cliffs, NJ :Prentice Hall 

Kotler, Philip (1994), "Marketing Iv!anf!gement: Analysis, Planning, 
Implementation, and Contrl", Englewood Cliffs, New Jersey, Prentice Hall 
Inc., Edisi Delapan. 

Kotler, Phillip, 1995, Manajernen Pemasaran, Analisis, Perencanaan, 
lmplernentasi, dan Pengendalian, Edisi Kedelapan, Salemba Em pat, Jakarta 

Kotler, Phillip, 2001 , Manajemen Pemasaran di Indonesia, Buku 2, 
Salemba Empat, Jakarta 

Kuncoro, Mudrajat 2003, Metode Riset untuk Bisnis dan Ekonomi, 
Erlangga, Jakarta 

Lee, J.&S Tai (2006). Young Consumers' Perceptions of Multinational Firms and 
Their Acculturation Channels Towards Western Products in a Transition 
Economy. International Journal of Emerging Markets, 1(3), 212-24. 

Matsuno, K., Mentzer, J.T. and Ozsomer, A., 2002, The Effects of 
Entrepreneurial Proclivity and Market Orientation on Business Performance, 
Journai ofMarketing, Vol. 66 No.3, pp. i8-32. 

Matzier, K., S. Bidmon & S. Grabner-Krauter (2006). Individual Determinants of 
Brand Affect: The Role of the Personality Traits of Extraversion and 
Openness to Experience. Journal of Product & Brand Jvfanagement, 15(7), 
427-434. 

Moon, J-Y. (2007). Corporate Image Effects on Consumers' Evaluation of Brand 
Trust and Brand Affect. Journal of Global Academy of Marketing Science, 
i7(3), 21-37. 

Nandan, S. (2005). An Exploration of the Brand Identity-Brand Image Linkage: A 
Communication Perspective. Journal of Brand Management, 12(4), 264-278. 
Park, W., B. Jaworski & D. Maclnnis(1986). Strategic Brand Concept-Image 
Management. Journal of Marketing, 50(4), 135-45. 

Smit, E.G., E. van den Berge & G. Franzen (2003). Brands Are Just Like Real 
People! The Development of SWOCC's Brand Personality Scale. In F. 
Hansen & L. Bech Christensen (Eds.), Branding and Advertising (pp.22-43). 
Copenhagen: Copenhagen Business Schooi Press. 

117 

Analisis Kepuasan..., Edy Soesanto, Magister Manajemen 2011




