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ABSTRAK

Penelitian in1 betujuan untuk mengetahui pengaruh biaya personal selling
dan biaya promosi terhadap omzet penjualan pada PT. Prima Karya Agung.
Adapu variabel yang digunakan diman Y= omzet penjualan dan X1 = biaya
personal selling serta X2=biaya promosi penjualan. Data menggunakan rumus
regresi berganda dan uji t serta uji /. Dari hasil penelitian menggunakan program
eviews menunjukan bahwa hasil regresi adalah Y= 29963339 + (-0.000926) X7 +
0.013820 X, , SE (1654250) (0.000981) (0.000991),t-stat(18.11294) (-0.944364)
(13.94422), R= 0.849243, F-stat= 99.58102, n= 36, a.= 0,05, df = =33, Nilai
Adjusted R-squared = 0.849243 menandakan bahwa variasi dalam variabel
dependen mampu dijelaskan secara serentak oleh variabel — variabel personal
selling ( X; ) dan promosi penjualan ( X, ) sebesar 84,92%, sedangkan sisanya
sebesar 15,08% dijelaskan oleh faktor-faktor lain yang tidak terdapat dalam
penelitian. berdasarkan hasil wuji t wvariabel personal selling ( X; )
t-stat = -0,94 < r-tabel 1,692 tidak berpengaruh signifikan terhadap variabel Y.
Variabel promosi penjualan ( X, ) #-stat = 13.94 >¢-tabel = 1,692 berpengaruh
signifikan terhadap variabel Y, Pengujian secara serentak ( Uji /) ada atau
tidaknya pengaruh yang signifikan secara serentak yang melibatkan 2 ( dua )
variabel terhadap variabel Y menggunakan distribusi / yaitu membandingkan
F-stat = 99,5 > F-tabel = 2,26 maka dapat disimpulkan variabel X, dan X, secara
serentak mempunyai pengaruh yang sangat signifikan terhadap perubahan
variabel Y. Disimpulkan uji bahwa pengaruh biaya personal selling tidak
berpengaruh signifikan terhadap omzet penjualan sedangkan biaya promosi
penjualan berpengaruh signifikan terhadap omzet penjualan, dikarenakan biaya
personal selling cukup rendah jika dibandingkan dengan omzet yang diterima dan
biaya promosi penjualan cukup tinggi sehinnga mempengaruhi omzet penjualan.

Kata Kunci : Personal Selling, Promosi Penjualan, Omzet Penjualan,Regresi
Berganda, Eviews
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ABSTRACT

This study aims to determine the effect of the cost of personal selling and sales
promotion costs to turnover at P1. Prima Great Work. Adapu variables used-
where Y = X1 = sales turnover and the cost of personal selling and sales
promotion X2 = cost. Data using multiple regression formula and the t test and F
test of the results of research using eviews program showed that the results of the
regression is Y = 29963339 + (-0.000926) X1 + X2 0.013820, SE (1654250)
(0.000981) (0.000991), t-stat (18.11294) (-0.944364) (13.94422), R = 0.849243,
F-stat = 99.58102, n = 36, o = 0.05, df = 33, Adjusted R-squared = 0.849243
indicates that the variation in the dependent variable is able to explain
simultaneously by variables - personal selling variable (X1) and sales promotion
(X2) is 84.92%, while the remaining 15.08% is explained by other factors that are
not included in the study. based on the results of personal selling t test variable
(X1) t-stat = -0.94 <1.692 t-table no significant effect on the variable Y. Variable
sales promotion (X2) t-stat = 13.94> t-table = 1.692 significant effect on variable
Y, simultaneously Testing (Test I) presence or absence of significant effect
simultaneously involving two (2) variable to variable Y using the distribution I is
comparing the F-stat = 99.5> F-table = 2.26, it can be inferred variables X1 and
X2 simultaneously have a very significant influence on the change of variable Y.
test concluded that the effect of the cost of personal selling is no significant effect
on the turnover of sales while sales promotion costs a significant effect on sales
turnover, due to the cost of personal selling is quite low when compared with the
turnover received and the cost is quite high sehinnga sales promotions affect sales
turnover.

Keywords: Personal Selling, Sales Promotion, Sales Turnover, Regression, Eviews
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DAFTAR SINGKATAN

PE = Polyethylene

PVC = Polyvinyl Chloride

PPR = Poly Propylene Random

SD = Strong Durabel ( Kuat Tahan lama )
PN = Pressure Nominal ( Tekanan Maksimal )

DIN = Deutsches Institut fur Normung ( Jerman Institute for Standardization
Standar Jerman )

ISO  =International Organization for Standardization ( Standar Sistem
Manajemen Mutu )
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