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Abstract: Article on the influence of product variation and product quality on consumer loyalty
with consumer satisfaction as an intervening variable in hand-drawn batik. The purpose of
writing this article is to determine the influence of product variation and product quality on
consumer satisfaction and consumer loyalty in hand-drawn batik. The research method used is
quantitative descriptive. The analysis tool used in this study is SEM SmartPLS 4.1.0.0 The
sampling technique uses simple random sampling. The data used in this study are primary data.
The population in this study was 214 respondents, with a research sample of 100 respondents.
obtained from questionnaires distributed and filled out by consumers who use hand-drawn
batik. The tests conducted in this study are Validity Test. Reliability Test. Inner Model. Outer
Model and Hypothesis Test. The results of this article are: 1) Product variety has a positive and
significant effect on customer satisfaction: 2) Product quality has a positive and significant
effect on customer satisfaction; 3) Product variety has no effect and is not significant on
customer loyalty; 4) Product quality has no effect and is not significant on customer loyalty; 5)
Customer satisfaction has a positive and significant effect on customer loyalty: 6) Product
variety has no effect and is not significant on customer loyalty through customer satisfaction;
and 7) Product quality has no effect and is not significant on customer loyalty through customer
satisfaction.
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INTRODUCTION

Batik is an Indonesian cultural heritage that is rich in historical, artistic, and traditional
values. Batik. an old textile art style, has become a symbol of Indonesian cultural identity and
has gained international recognition for its beauty. The process of making batik involves dyeing
cloth with wax as a barrier, which produces certain patterns and motifs. In 2009. UNESCO
recognized Indonesian batik as an Intangible Cultural Heritage of Humanity. indicating the
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