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ABSTRAK 

Selvia Putri Anggraeni. 202010315056. Pengaruh Mekanisme Bonus dan 

Intangible Assets Terhadap Transfer Pricing dengan Tax Avoidance sebagai 

Variabel Moderasi (Studi Empiris pada Perusahaan Manufaktur Sektor Consumer 

Non-Cyclicals yang Terdaftar di Bursa Efek Indonesia Periode 2018-2022). 

Tujuan dari penelitian ini adalah untuk menguji dan menganalisis pengaruh 

mekanisme bonus dan intangible assets terhadap transfer pricing, baik secara 

langsung maupun melalui variabel tax avoidance sebagai variabel moderasi. 

Penelitian ini menggunakan metode penelitian kuantitatif, dengan jenis dan sumber 

data berupa data sekunder yang diperoleh dari laporan keuangan tahunan 

perusahaan. Populasi dan sampel penelitian ini adalah laporan keuangan 

perusahaan sektor consumer non-cyclicals yang terdaftar di Bursa Efek Indonesia 

periode 2018-2022. Teknik pengambilan sampel yang digunakan yaitu teknik 

purposive sampling dan menghasilkan total 75 sampel data olahan yang memenuhi 

kriteria. Metode analisis yang digunakan meliputi uji statistik deskriptif, uji asumsi 

klasik, uji regresi linier berganda, Moderated Regression Analysis (MRA), dan uji 

hipotesis. Hasil penelitian ini menunjukkan bahwa mekanisme bonus tidak 

berpengaruh signifikan terhadap transfer pricing, intangible assets berpengaruh 

negatif dan signifikan terhadap transfer pricing, tax avoidance tidak dapat 

memoderasi pengaruh mekanisme bonus terhadap transfer pricing, dan tax 

avoidance memoderasi pengaruh intangible assets terhadap transfer pricing. 

 

Kata Kunci: transfer pricing, mekanisme bonus, intangible assets, tax avoidance 
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ABSTRACT 

Selvia Putri Anggraeni. 202010315056. The Effect of Bonus Mechanisms 

and Intangible Assets on Transfer Pricing with Tax Avoidance as a Moderating 

Variable (An Empirical Study on Manufacturing Companies in the Consumer Non-

Cyclicals Sector Listed on the Indonesia Stock Exchange for the Period 2018-

2022). 

The purpose of this study is to test and analyze the effect of bonus mechanisms 

and intangible assets on transfer pricing, both directly and through the tax 

avoidance variable as a moderating variable. This research employs quantitative 

research methods, with the type and source of data being secondary data obtained 

from the company's annual financial reports. The population and sample for this 

study are the financial reports of consumer non-cyclicals sector companies listed 

on the Indonesia Stock Exchange for the period 2018-2022. The purposive sampling 

technique was used, resulting in a total of 75 processed data samples that met the 

criteria. The analytical methods used include descriptive statistical tests, classical 

assumption tests, multiple linear regression tests, Moderated Regression Analysis 

(MRA), and hypothesis testing. The results of this study indicate that the bonus 

mechanism has no significant effect on transfer pricing, intangible assets have a 

negative and significant effect on transfer pricing, tax avoidance cannot moderate 

the effect of bonus mechanisms on transfer pricing, and tax avoidance moderates 

the effect of intangible assets on transfer pricing. 

 

Keyword: transfer pricing, bonus mechanisms, intangible assets, tax avoidance 
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