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ABSTRAK 

Ana Berti Atmajayanti 202010325342. Pengaruh Kualitas Produk, Citra 

Merek, dan Persepsi Harga Terhadap Minat Beli Produk Make Over Di Kota 

Bekasi.  

 

Penelitian ini bertujuan untuk menganalisis dan mempertimbangkan berbagai 

faktor dan komponen yang kemungkinan saling mempengaruhi antara Kualitas 

Produk, Citra Merek, dan Persepsi Harga Terhadap Minat Beli Produk Make Over 

Di Kota Bekasi. Sampel penelitian ini sebesar 170 responden yang memiliki minat 

beli produk Make Over Di Kota Bekasi. Adapun jenis penelitian ini menggunakan 

pendekatan kuantitatif. Data dikumpulkan langsung dari responden dengan 

menggunakan instrument penelitian berupa kuesioner melalui Google Form dan 

teknik pengambilan sampel convenience sampling. kemudian hasil data diolah 

menggunakan aplikasi olah data SPSS 26. Hasil penelitian ini membuktikan 

bahwa kualitas produk dan citra merek berpengaruh positif dan signifikan 

terhadap minat beli produk Make Over baik secara parsial, namun tidak terdapat 

pengaruh persepsi harga terhadap minat beli produk Make Over baik secara 

parsial. Secara simultan kualitas produk, persepsi harga, dan citra merek 

berpengaruh positif dan signifikan terhadap minat beli produk Make Over Di Kota 

Bekasi. 

 

Kata Kunci: Kualitas Produk, Citra Merek, Persepsi Harga, dan Minat Beli. 
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ABSTRACT 

Ana Berti Atmajayanti 202010325342. The Influence of Product Quality, 

Brand Image, and Price Perception on Intention to Buy Make Over Products in 

Bekasi City. 

This research aims to analyze and consider various factors and 

components that may influence each other between Product Quality, Brand Image 

and Price Perception on Purchase Interest in Make Over Products in Bekasi City. 

The sample for this research was 170 respondents who were interested in buying 

Make Over products in Bekasi City. This type of research uses a quantitative 

approach. Data was collected directly from respondents using research 

instruments in the form of questionnaires via Google Form and convenience 

sampling techniques. then the data results were processed using the SPSS 26 data 

processing application. The results of this research prove that product quality and 

brand image have a positive and significant effect on interest in buying Make 

Over products both partially, but there is no influence of price perception on 

interest in buying Make Over products either partially. . Simultaneously, product 

quality, price perception and brand image have a positive and significant effect on 

purchase intention for Make Over products in Bekasi City. 

Keywords: Product Quality, Brand Image, Price Perception, and Purchase 

Intention 
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