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ABSTRAK 

 

 

Angga Fathi Farahat, 202010325223. Penelitian ini bertujuan untuk mengetahui 

apakah Customer Experience dapat mempengaruhi Kualitas Produk dan Variasi 

Produk terhadap Minat Beli pada pengguna Sepeda Motor Yamaha di Desa Lubang 

Buaya Bekasi Timur. Metode yang diterapkan dalam penelitian ini yaitu metode 

kuantitatif. Teknik pengambilan sampel menggunakan teknik Accidental Sampling. 

Penelitian ini memfokuskan pada Sepeda Motor Yamaha di Desa Lubang Buaya 

Bekasi Timur, dengan 105 responden. Teknik metode analisis data menggunakan 

metode statistik dengan Software SmartPLS 4.0. Hasil penelitian ini menunjukan 

bahwa terdapat variabel yang saling berpengaruh, seperti penjelasan singkat berikut 

ini: 1). Kualitas Produk berpengaruh positif signifikan terhadap Customer 

Experience, 2). Variasi Produk berpengaruh positif dan signifikan terhadap 

Customer Experience, 3). Customer Experience berpengaruh positif dan signifikan 

terhadap Minat Beli, 4). Customer Experience mampu memediasi secara penuh 

Kualitas Produk terhadap Minat Beli, 5). Customer Experience mampu memediasi 

secara penuh Variasi Produk terhadap Minat Beli. 

 

Kata Kunci: Kualitas  Produk, Variasi Produk, Customer Experience, Minat Beli 
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ABSTRACT 

 

 

Angga Fathi Farahat, 202010325223. This study aims to determine whether 

Customer Experience can affect Product Quality and Product Variations on Buying 

Interest in Yamaha Motorcycle users in Lubang Buaya Village, East Bekasi. The 

method applied in this study is quantitative method. The sampling technique uses 

the Accidental Sampling technique. This research focused on Yamaha Motorcycles 

in Lubang Buaya Village, East Bekasi, with 105 respondents. Data analysis method 

techniques using statistical methods with  SmartPLS 4.0 Software. The results of 

this study show that there are variables that influence each other, such as the 

following brief explanation: 1). Product Quality has a significant positive effect on 

Customer Experience, 2). Product Variations have a positive and significant effect 

on Customer Experience, 3). Customer Experience has a positive and significant 

effect on Buying Interest, 4). Customer Experience is able to fully mediate Product 

Quality against Buying Interest, 5). Customer Experience is able to fully mediate 

Product Variations on Buying Interest. 

 

Keywords: Product Quality, Product Variety, Customer Experience, Buying 

Interest 
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