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ABSTRAK 

Novia Rahmawati 202010325002. Pengaruh Influencer Review Dan Kualitas 

Produk Terhadap Minat Pembelian Produk Skincare Skintific.  

 

Penelitian ini bertujuan untuk meneliti, menguji, dan mengkaji pengaruh variabel 

independen influencer review dan kualitas produk terhadap variabel dependen minat 

pembelian produk skincare Skintific pada mahasiswi Universitas Bhayangkara Jakarta 

Raya. Sampel penelitian ini sebesar 140 orang mahasiswi. Adapun jenis penelitian ini 

menggunakan pendekatan kuantitatif. Data dikumpulkan langsung dari responden 

dengan menggunakan instrument penelitian berupa kuesioner melalui Google Form 

dan teknik pengambilan sampel purposive sampling. kemudian hasil data diolah 

menggunakan aplikasi olah data SPSS 26. Hasil penelitian ini membuktikan bahwa 

influencer review dan kualitas produk berpengaruh positif dan signifikan terhadap 

minat pembelian produk skincare Skintific baik secara parsial maupun simultan. 

 

Kata Kunci: Influencer Review, Kualitas Produk, dan Minat Pembelian. 
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ABSTRACT 

Novia Rahmawati 202010325002. The Influence of Influencer Reviews and 

Product Quality on Purchase Interest in the Skintific Skincare Brand. 

 

This research aims to research, test and assess the influence of the independent 

variables influencer reviews and product quality on the dependent variable interest in 

purchasing Skintific skincare products among female students at Bhayangkara 

University, Jakarta Raya. The sample for this research was 140 female students. This 

type of research uses a quantitative approach. Data was collected directly from 

respondents using research instruments in the form of questionnaires via Google Form 

and purposive sampling techniques. then the data results are processed using the SPSS 

26 data processing application. The results of this research prove that influencer 

reviews and product quality have a positive and significant effect on. 

 

Keywords: Influencer Reviews, Product Quality, and Purchase Interest. 
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