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ABSTRAK

Nurul Khotimmah, 202010325424. “Pengaruh Citra Merek, Kualitas Produk,
Online Customer Review, Dan Online Customer Rating Terhadap Keputusan
Pembelian Produk Skincare Madame Gie (Studi Kasus Pada Mahasiswa Prodi
Manajemen Universitas Bhayangkara Jakarta Raya Angkatan 2020)”.

Penelitian yang dilakukan ini bertujuan untuk mengetahui secara simultan dan
parsial dari variabel bebas yaitu Citra Merek, Kualitas Produk, Online Customer
Review, dan Online Customer Rating variabel terikat yaitu keputusan pembelian.
Metode yang digunakan dalam penelitian ini adalah metode kuantitatif, dimana
dalam penelitian ini menggunakan perhitungan Purposive Sampling dengan rumus
slovin. Populasi dalam penelitian ini adalah Mahasiswa Prodi Manajemen
Universitas Bhayangkara Jakarta Raya Angkatan 2020 dengan sampel 200
responden, dimana kriteria responden ini yaitu Mahasiswa Universitas
Bhayangkara Jakarta Raya Angkatan 2020 dan konsumen produk skincare Madame
Gie. Berdasarkan hasil penelitian menunjukan bahwa variabel independent 1) Citra
Merek memiliki pengaruh positif dan signifikan terhadap Keputusan Pembelian, 2)
Kualitas Produk memiliki pengaruh positif signifikan terhadap Keputusan
Pembelian, 3) Online Customer review memiliki pengaruh positif signifikan
terhadap Keputusan Pembelian, 4) Online Customer rating memiliki pengaruh

positif signifikan terhadap Keputusan Pembelian.

Kata kunci : Citra Merek, Kualitas Produk, Online Customer Review, Online

Customer Rating, Keputusan Pembelian.
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ABSTRACT

Nurul Khotimmah, 202010325424. “The Influence of Brand Image, Product
Quality, Online Customer Reviews, and Online Customer Ratings on the Decision
to Purchase Madame Gie Skincare Products (Case Study of Management Study
Program Students at Bhayangkara University, Greater Jakarta Class o/ 2020) .

The research carried out aims to determine simultaneously and partially the
independent variables, namely Brand Image, Product Quality, Online Customer
Reviews, and Online Customer Rating, the dependent variable, namely purchasing
decisions. The method used in this research is a quantitative method, where this
research uses Purposive Sampling calculations with the Slovin formula. The
population in this study were Management Study Program Students at
Bhayangkara University, Greater Jakarta, Class of 2020, with a sample of 200
respondents, where the criteria for these respondents were Students at
Bhayangkara University, Greater Jakarta, Class of 2020 and consumers of
Madame Gie skincare products. Based on the research results, it shows that the
independent variables 1) Brand Image has a positive and significant influence on
Purchasing Decisions, 2) Product Quality has a significant positive influence on
Purchasing Decisions, 3) Online Customer reviews have a significant positive
influence on Purchasing Decisions, 4) Online Customer rating has a significant

positive influence on Purchasing Decisions.

Keywords: Brand Image, Product Quality, Online Customer Reviews, Online

Customer Ratings, Purchase Decisions.
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