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ABSTRAK 

Anisa Mutiara Putri, 202010415306. Gaya Komunikasi Dalam 

Storytelling Marketing Pada Akun Instagram @fadiljaidi 

Penelitian ini bertujuan untuk mengetahui bagaimana gaya komunikasi 

dalam storytelling marketing pada akun Instagram @fadiljaidi. Penelitian ini 

menggunakan media analisis yang dikaitkan dengan CMC ( computer mediated 

communication ).   Kemudian  dibahas dengan konsep yang digunakan yaitu gaya 

komunikasi menurut Norton. Jenis penelitian ini adalah kualitatif dengan metode 

CMDA ( computer mediated discourse analysis ). Hasil penelitian menunjukan 

konten promosi atau storytelling marketing yang dilakukan Fadil Jaidi pada akun 

Instagram nya @fadiljaidi memiliki berbagai gaya komunikasi verbal dan 

nonverbal dalam mendukung jalannya storytelling marketing dan dapat 

membangun kreatifitas serta interaksi dalam menarik minat audiens. Sedangkan 

kategori gaya komunikasi yang diterapkan Fadil Jaidi dalam storytelling marketing 

pada akun Instagram nya adalah dominan, dramatic, animated expressive, relaxed, 

friendly, impression leaving. 

Kata Kunci : Gaya Komunikasi, Storytelling Marketing, Instagram 
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ABSTRACK 

Anisa Mutiara Putri, 202010415306. Communication Style in Storytelling 

Marketing on the Instagram Account @fadiljaidi  

This research aims to find out the communication style in storytelling marketing on 

the Instagram account @fadiljaidi. This research uses analytical media associated 

with CMC (computer mediated communication). Then it is discussed with the 

concept used, namely communication style according to Norton. This type of 

research is qualitative with the CMDA (computer mediated discourse analysis) 

method. The research results show that the promotional content or storytelling 

marketing carried out by Fadil Jaidi on his Instagram account @fadiljaidi has 

various verbal and non-verbal communication styles to support storytelling 

marketing and can build creativity and interaction to attract audience interest. 

Meanwhile, the communication style categories that Fadil Jaidi applies in 

storytelling marketing on his Instagram account are dominant, dramatic, animated 

expressive, relaxed, friendly, impression leaving. 

Keywords: Communication Style, Storytelling Marketing, Instagram 
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