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ABSTRAK

Baruna Yogha Giantara. 201810415080. Motivasi Belanja Online Fashion
Shopee pada Generasi Z Perempuan Di Desa Jatiwangi

Perdagangan online semakin populer di kalangan masyarakat Indonesia
dimana cukup banyak perusahaan mampu menawarkan berbagai platform untuk
menjadi pilihan dari mulai dalam negeri hingga luar negeri. Transaksi penjualan
online yang juga semakin tumbuh juga berdampak terhadap pergerakan ekonomi di
Indonesia. Belanja online merupakan proses dimana konsumen langsung membeli
barang atau jasa dari penjual secara real time, tanpa perantara layanan, dan melalui
internet. Jaman ini bisnis online sangatlah menjamur, berperan menjadi perantara
antara penjual dan pembeli. Kini ada berbagai platform digital yang dapat
menyediakan seperti Shopee. Saat ini konsumen dari generasi Z merupakan
kelompok konsumen yang memiliki daya beli yang kuat dan merupakan grup
konsumen potensial. Beberapa tahun terakhir para pemasar berfokus pada strategi
pemasaran untuk milenial karena mereka sudah mulai bekerja, membangun rumah
tangga dan semakin memiliki daya beli. Penelitian ini menggunakan teori
Fenomenologi, yaitu motif tujuan (In order to motive) dan motif karena (Because
motive) untuk memahami motivasi belanja online fashion di shopee pada generasi
Z perempuan di desa jatiwangi. Penelitian ini menggunakan metode kualitatif. Hasil
Penelitian dari hasil wawancara bersama informan, peneliti peneliti menemukan
bahwa motif tujuan (In Order to motive) yang mempengaruhi Generasi Z
Perempuan Desa Jatiwangi belanja online fashion di Shopee di Toko Lea Store
adalah karena trend fashion dan menghemat biaya dan estimasi waktu. Faktor motif
sebab (because of motive) yang mempengaruhi Generasi Z Perempuan di Desa
Jatiwangi belanja online fashion di Shopee di Toko Lea Store adalah karena fashion
yang up to date, deskripsi produk yang jelas dan barang bisa di retur.

Kata Kunci : Motivasi, Belanja Online Fashion, Shopee
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ABSTRACT

Baruna Yogha Giantara . 201810415080. Motivation for Online Fashion
Shopping at Shopee for Generation Z Women in Jatiwangi Village. Online trading
is increasingly popular among Indonesian people, where quite a number of
companies are able to offer various platforms to choose from, from domestic to
overseas. Online sales transactions, which are also growing, also have an impact
on economic movements in Indonesia. Online shopping is a process where
consumers directly buy goods or services from sellers in real time, without service
intermediaries, and via the internet. Nowadays, online businesses are
mushrooming, acting as intermediaries between sellers and buyers. Now there are
various digital platforms that can provide this, such as Shopee. Currently,
Generation Z consumers are a consumer group that has strong purchasing power
and is a potential consumer group. In recent years, marketers have focused on
marketing strategies for millennials because they have started working, building
households and increasingly have purchasing power. This study uses Aferd Schutz's
(1899) phenomenological theories, namely motives for purpose (in order to motive)
and motives because (because motive) to understand the motivation for online
fashion shopping at shopee in generation Z women in Jatiwangi village. This study
uses a qualitative method. Research results from interviews with informants,
researchers found that the In Order to motive that influences Generation Z women
in Jatiwangi village to shop online for fashion at Shopee at the Lea Store is because
of fashion trends and saving costs and time estimates. The reason factor (because
of motive) that influences Generation Z women in Jatiwangi Village to shop online
for fashion at Shopee at the Lea Store is because fashion is up to date, product
descriptions are clear and goods can be returned

Keywords: Strategy, Promotion, Social Media, Instagram
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