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ABSTRAK

Robi Rizkia Putra 201610415123. Komunikasi Persuasif Medical
Representative Dengan Dokter Dalam Pemasaran obat-obatan (Studi
Deskriptif Medical Representative PT Sanbe Farma)

Penelitian ini dilakukan untuk mengetahui bagaimana kegiatan
komunikasi persuasif yang dilakukan Medical Representative Sanbe Farma
dengan menggunakan konsep AIDDA (Attention, Interest, Desire, Decision,
dan Action) dan menggunakan teori belajar, metode yang digunakan deskriptif
kualitatif. Penelitian ini menggunakan teknik pengumpulan data dengan
melakukan wawancara, observasi, dan dokumentasi. Hasil dari penelitian
yang telah dilakukan adalah dari semua medical representative Sanbe Farma.
Medical representative Sanbe Farma memaksimalkan konsep Interest dalam
melakukan kegiatan komunikasi persuasif dengan dokter. Hal ini di karenakan
medical representative melakukan pemasaran obat-obatan menggunakan teori
belajar.

Kata kunci: medical representative, komunikasi persuasif, konsep AIDDA,
teori belajar, pemasaran
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ABSTRACT

Robi Rizkia Putra 201610415123. Persuasive Communication of
Medical Representatives with Doctors in Marketing of Medicines (Descriptive
Study of PT Sanbe Farma's Medical Representative)

This research was conducted to find out how the persuasive
communication activities carried out by Medical Representative Sanbe Farma
using the AIDDA concept (Attention, Interest, Desire, Decision, and Action)
using learning theory, the method used was descriptive qualitative. This study
uses data collection techniques by conducting interviews, observations, and
documentation. The results of the research that has been carried out are from
all medical representatives of Sanbe Farma. Sanbe Farma's Medical
Representative maximizes the concept of interest in conducting persuasive
communication activities with doctors. This is because medical
representatives market drug using learning theory.

Keywords: medical representative, persuasive communication, AIDDA
concept, learning theory, marketing
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