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ABSTRAK 

 

SENANDHARA DEWANDA PRAYITNO 201710415157.  Personal Branding Fiki 

Naki Melalui Channel Youtubenya (Analisis Isi Youtuber Fiki Naki) 

Tujuan  dari penelitian ini adalah untuk mencaritahu  bagaimana Fiki Naki membangun 

personal branding melalui channel youtubenya  dengan menjelaskan  bagaimana Fiki Naki 

membangun personal branding dari yang belum dikenal orang sampai dikenal orang, 

Penelitian ini dilakukan di channel youtubenya Fiki Naki yang dimana didalam channel 

tersebut terdapat konten yang nanti akan di analisis oleh peneliti. Penelitian ini 

menggunakan metode penelitian analisis isi kualitatif diskriptif  yaitu menganalisis, 

mengkoding, memdiskripsikan dan menjelaskan temuan yang didapat dari hasil penelitian 

di lapangan. Subjek penelitian ini adalah dialog dari konten yang ada pada channel youtube 

Fiki Naki dengan metode observasi dan dokumentasi  sebagai pengumpulan data, tenik 

analisa data yang digunakan analisi data kualitatif , hasil penelitian menunjukan bahwa 

terdapat beberapa tema-tema yang berada di dalam dialog dari konten tersebut dan 

memunculkan beberapa konsep personal branding Fiki Naki  yang di miliki yaitu 

Spesialisasi (The Law of Specialization), Kepemimpinan (The Law of Leadership), 

kepribadian (The Law of Personality), Perbedaan (The Law of Distinctiveness), 

Keterlihatan (The Law of Visibility), kesatuan (The Law of Unity), ketangguhan (The Law 

of persistence), Nama Baik (The Law of Goodwill) dan juga menggunakan strategi yang 

digunakan pada teori manajemen impresi yang pertama Ingratiation, yang kedua self-

promotion,dan yang ketiga Exemplification dengan hal tersebut dapat menggambarkan 

personal branding Fiki Naki di depan publik dan juga sebagai alat pemasaran dan promosi 

dirinya agar mudah dikenali dan diketahui oleh publik banyak. 

 

Kata kunci : Personal Branding, Teori Manajemen Impresi, Media Sosial 
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ABSTRACT 

 

SENANDHARA DEWANDA PRAYITNO 201710415157. Fiki Naki's Personal 

Branding Through his Youtube Channel (Content Analysis of Youtuber Fiki Naki) 

The purpose of this study is to find out how Fiki Naki builds personal branding through his 

YouTube channel by explaining how Fiki Naki builds personal branding from unknown to 

people until people know him. will be analyzed by researchers. This study uses descriptive 

qualitative content analysis research methods, namely analyzing, coding, describing, and 

explaining the findings obtained from the results of research in the field. The subject of this 

research is the dialogue of the content on Fiki Naki's youtube channel with observation and 

documentation methods as data collection, data analysis techniques used are qualitative 

data analysis, the results of the study show that there are several themes in the dialogue of 

the content and gave rise to several concepts of personal branding Fiki Naki has, namely 

Specialization (The Law of Specialization), Leadership (The Law of Leadership), 

personality (The Law of Personality), Difference (The Law of Distinctiveness), Visibility 

(The Law of Visibility). , unity (The Law of Unity), toughness (The Law of persistence), 

Good Name (The Law of Goodwill), and also using the strategies used in the first 

impression management theory Ingratiation, the second self-promotion, and the third 

Exemplification with it can describe Fiki Naki's personal branding in public and also as a 

marketing and self-promotion tool are easy to recognize and known by many public 

 

Keywords: Personal Branding, Impression Management Theory, Social Media 
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