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ABSTRAK 

 

Marisa Witanti, 201810415192. Personal Branding Tri Adhianto Sebagai Media Komunikasi 

Politik Melalui Instagram @mastriadhianto. 

 

 Penelitian ini mengenai konsep personal branding politik yang dibentuk oleh Tri Adhianto 

pada akun Instagram @mastriadhianto. Penelitian ini bertujuan untuk mengetahui bagaimana 

Konsep Personal Branding politik yang dibentuk Tri Adhianto pada akun Instagram 

@mastriadhianto. Metode yang digunakan adalah kualitatif deskriptif, dengan teknik 

pengumpulan data wawancara, observasi, dan dokumentasi. Penelitian ini menggunakan Teori 

Khalayak Kepala Batu untuk melihat bagaimana aktivitas komunikasi politik dalam Instagram 

@mastriadhianto. Hasil pada penelitian ini menunjukan Tri Adhianto melakukan komunikasi 

politik melalui media sosial Instagram, media tersebut dapat menjadi suatu usaha membangun citra 

diri seorang tokoh politik untuk mendapatkan masa dan dukungan dari masyarakat, dalam hal 

tersebut beliau mencari popularitas dan elektabilitas. Pada akun Instagramnya @mastriadhianto 

menonjolkan 6 dari 8 konsep personal branding yaitu Kepemimpinan (The Law of Leadership), 

Kepribadian (The Law of Personality), Terlihat (The Law of Visibility), Kesatuan (The Law of 

Unity), Keteguhan (The Law of Persistence) dan Nama Baik (The Law of Goodwill). Konsep 

personal branding yang tidak terlalu ditampilkan Tri Adhianto di akun Instagram 

@mastriadhianto adalah Spesialisasi (The Law of Specialization) dan Perbedaan (The Law of 

Distinctiveness). 

 

Kata Kunci: Komunikasi Politik, Personal Branding Politik, Media Sosial Instagram 
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ABSTRACT 

 

Marisa Witanti, 201810415192. Tri Adhianto's Personal Branding as a Political Communication 

Media Through Instagram @mastriadhianto. 

 

This research is about the concept of political personal branding that was formed by Tri Adhianto 

on the Instagram account @mastriadhianto. This research aims to find out how the Political 

Personal Branding Concept formed by Tri Adhianto on the @mastriadhianto Instagram account. 

The method used is descriptive qualitative, with data collection techniques, interviews, 

observations, and documentation. This study uses the Stone Head Audience Theory to see how 

political communication activities are on Instagram @mastriadhianto. The results of this study 

show that Tri Adhianto conducts political communication through Instagram social media, the 

media can be an attempt to build a political figure's self-image to get mass and support from the 

community, in that case he is looking for popularity and electability. On his Instagram account 

@mastriadhianto highlighting 6 out of 8 personal branding concepts, namely Leadership (The 

Law of Leadership), Personality (The Law of Personality), Visible (The Law of Visibility), Unity 

(The Law of Unity), Firmness (The Law of Visibility). Persistence) and Good Name (Law of 

Goodwill). The personal branding concept that Tri Adhianto doesn't show on his Instagram 

account @mastriadhianto is Specialization (The Law of Specialization) and Difference (The Law 

of Distinctiveness). 

 

Keywords: Political Communication, Political Personal Branding, Social Media Instagram. 
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