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ABSTRAK 

Vira Febrian. 201810415235. Pengaruh Penamaan Merek Berbahasa 

Asing Terhadap Citra Merek Number SixtyOne di Kota Bekasi Dengan 

Kognitif Konsumen Sebagai Variabel Intervening 

Penelitian ini adalah penelitian kuantitatif, bertujuan untuk mengetahui 

seberapa besar pengaruh penamaan merek berbahasa asing terhadap citra 

merek Number SixtyOne di Kota Bekasi dengan kognitif konsumen sebagai 

variabel intervening. Penelitian ini menggunakan metode survei dan 

pengambilan data dilakukan menggunakan kuesioner. Populasi dalam 

penelitian ini adalah para pengunjung store Number SixtyOne sebanyak 

22.320. Sampel penelitian dipilih berdasarkan teknik accidental sampling  

dengan 100 responden dan menggunakan SPSS (Statistical Product And 

Service Solutions) Versi 25. 

Berdasarkan hasil penelitian dengan taraf signifikansi 5% diperoleh 

kesimpulan: (1) Terdapat pengaruh positif dan signifikan antara variabel 

Penamaan Merek Berbahasa Asing dan Citra Merek Number SixtyOne; (2) 

Terdapat pengaruh positif dan signifikan antara variabel Penamaan Merek 

Berbahasa Asing dan Kognitif Konsumen Number SixtyOne; (3) Terdapat 

pengaruh positif dan signifikan antara variabel Kognitif Konsumen dan Citra 

Merek Number; (4) Terdapat pengaruh positif dan signifikan antara variabel 

Penamaan Merek Berbahasa Asing terhadap Citra Merek dengan Kognitif 

Konsumen sebagai Variabel Intervening. 

 

Kata Kunci : Penamaan Merek Berbahasa Asing, Citra Merek, Kognitif 

Konsumen. 
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ABSTRACT 

Vira Febrian. 201810415235. The Influence of Foreign Language Brand Naming 

on the Brand Image of Number SixtyOne in Bekasi City with Consumer Cognitive 

as an Intervening Variable 

This study is a quantitative study, aiming to find out how much influence 

foreign language brand naming has on the Number SixtyOne brand image in Bekasi 

City with consumer cognitive as an intervening variable. This study used a survey 

method and data collection was carried out using a questionnaire. The population 

in this study were 22,320 Number SixtyOne store visitors. The research sample was 

selected based on accidental sampling technique with 100 respondents and using 

SPSS (Statistical Product And Service Solutions) Version 25. 

Based on the results of the study with a significance level of 5%, it was 

concluded: (1) There is a positive and significant influence between the variables 

of Foreign Language Brand Naming and Brand Image Number; (2) There is a 

positive and significant influence between the variables of Foreign Language 

Brand Naming and Consumer Cognitive Number SixtyOne; (3) There is a positive 

and significant influence between the variable Consumer Cognitive and Brand 

Image Number SixtyOne; (4) There is a positive and significant influence between 

the Foreign Language Brand Naming variable on Brand Image and Consumer 

Cognitive as an Intervening Variable. 

 

Keywords: Foreign Language Brand Naming, Brand Image, Consumer Cognitive. 
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