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ABSTRACT 

This study aims to measure the Influence of Online Consumer Reviews, Product 

Quality and Price Perception on The Purchase Decision of Ventela Shoes on Shopee 

Marketplace (case study on ventela consumers in Bekasi). This research is a quantitative 

study where the object used is the community or consumers who have used ventela shoes 

in the Bekasi area. This study was conducted with the Accidental sampling sample 

technique. The number of samples used in this study was 210 respondents. The data 

analysis technique in this study used Partial Least Square (PLS) and Hypothesis Test. 

Data processing in this study used the SmartPLS 3.0 software program.  

Based on the results of this study, it is explained that: 1) Online Consumer Review 

has a positive and significant effect on purchasing decisions; 2) Product quality has a 

positive and significant effect on purchasing decisions; 3) Price perception has no effect 

and is not significant about purchasing decisions. 

This research has limited research objects that are only carried out on the 

millennial generation, especially in the Bekasi area.  
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