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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh suasana toko, sales
Promotion dan social media marketing terhadap keputusan pembelian konsumen
kopi janji jiwa. Jenis penelitian ini merupakan penelitian kuantitatif. Adapun
objek penelitian ini yaitu konsumen kopi janji jiwa di Kota Bekasi dengan jumlah
populasi yang tidak diketahui maka sampel penelitian dan perhitungan sampel
ditentukan dengan rumus hair et.al. Alat analisis dalam penelitian ini
menggunakan SmartPls 3.0 untuk menguji kelayakan metode penelitian dan
menguji hipotesis. Hasil pengujian secara parsial variabel suasana toko, sales
promotion dan social media marketing terhadap keputusan pembelian
menunjukkan bahwa variabel suasana toko, sales promotion dan social media

marketing berpengaruh positif dan signifikan terhadap keputusan pembelian.

Kata Kunci : Suasana Toko, Sales Promotion, Social Media Marketing,

Keputusan Pembelian, Kopi Janji Jiwa
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ABSTRACT

This study aims to determine the effect of store atmosphere, sales promotion and
social media marketing on consumer purchasing decisions for Janji Jiwa Coffee.
This type of research is a quantitative research. As for the object of this research,
namely the consumers of Janji Jiwa Coffee in Bekasi City with an unknown
population, the research sample and sample calculations were determined by the
hair et.al formula. The analytical tool in this study uses SmartPls 3.0 to test the
feasibility of the research method and test hypotheses. The results of partial
testing of store atmosphere, sales promotion and social media marketing
variables on purchasing decisions indicate that store atmosphere, sales promotion
and social media marketing variables have a positive and significant effect on

purchasing decisions.

Keywords : Store Atmosphere, Sales Promotion, Social Media Marketing,

Purchase Decision, Janji Jiwa Coffee
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