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ABSTRAK

Dita Fadillah Purnama Sari 201710325119 Pengaruh Kualitas Produk,
Promosi Dan Brand Image Terhadap Keputusan Pembelian Secara Pembiayaan
Melalui FIFGroup Cabang Bekasi 2.

Penelitian ini tentang Pengaruh Kualitas Produk, Promosi Dan Brand
Image Terhadap Keputusan Pembelian Secara Pembiayaan Melalui FIFGroup
Cabang Bekasi 2. Dengan menggunakan metode kuantitatif dan SPSS versi 23
untuk pengolahan data.

Hasilnya menunjukan terdapat pengaruh yang signifikan dapat dilihat dari
nilai t-hitung sebesar 2,779 > t-tabel 1,985 dengan signifikansi t sebesar 0,007 <
0,05. Maka secara parsial variabel kualitas produk (X1) berpengaruh signifikan
terhadap variabel keputusan (Y). Promosi (X2) didapatkan t-hitung sebesar 9,197
< 1,985 dengan signifikansi t sebesar 0,000 > 0,05. Maka secara parsial variabel
promosi (X2) berpengaruh signifikan terhadap variabel keputusan (Y). Citra merk
(X3) didapatkan t-hitung sebesar 12,429 < 1,985 dengan signifikansi t sebesar
0,000 > 0,05. Maka secara parsial variabel citra merk (X3) berpengaruh signifikan
terhadap variabel keputusan (Y).

Dari hasil perhitungan didapatkan nilai f-hiung sebesar 546,907 > f-tapel
2,47 dengan signifikansi f sebesar 0,000 < 0,05. Artinya bahwa secara bersama-
sama variabel bebas yang terdiri dari variabel kualitas produk (X1), promosi
(X2) dan citra merk (X3) secara simultan berpengaruh signifikan terhadap
variabel terikat keputusan (Y).

Kata Kunci : Kualitas Produk, Promosi, Brand Image dan Keputusan

Pembelian
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ABSTRACT

Dita Fadillah Purnama Sari 201710325119 Effect of Product Quality,
Promotion and Brand Image on Credit Purchase Decisions at FIFGroup Bekasi
Branch 2. This research is about the effect of product quality, promotion and
brand image on purchasing decisions on credit at FIFGroup Bekasi Branch 2.
Using quantitative methods and SPSS version 23 for data processing. The results
show that there is a significant influence between advertising factors on
purchasing decisions. This can be seen from the t-count value of 6.520 > t-table of
1.968. And there is a significant influence between service satisfaction factors on
purchasing decisions. The results of the t-count test are 20,791 > t-table 1,968. So
this study succeeded in proving that “The perception of value (X2) has a positive
effect on purchasing decisions at Super Indo supermarkets, Cerewed Bekasi
branch. The results showed that there was an effect of advertising and service
quality on purchasing decisions at Super Indo supermarkets, Cerewed Bekasi
branch. Based on the output above, it is known that the significant value of the
influence of advertising (X1) and service quality (X2) together on purchasing
decisions (Y) is 0.000 <0.05. The calculated F value is 259.710 > F table 3.92. It
can be concluded that H3 is accepted meaning that there is an effect of
advertising (X1) and service quality (X2) together on purchasing decisions (Y).

Keywords: Product Quality, Promotion, Brand Image and Purchase Decision
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